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Helping  the  grocer  sell  more 

CANNED  APPLESAUCE 


S»“e  the  nirrrnt  issues  of  American 
Cirtteer,  CTiuiii  Store  Ape,  Chain  Store 
TIaiiapeinent,  National  Grocers  Bul¬ 
letin  ainl  Prerpressive  Grocer  for  the 
latest  advertisement  in  our  series  to 


help  the  retail  procer  hceome  a  better 
salesman  for  canned  foods.  This  is 
the  eiphteenth  canned  foml  product 
for  VLliieh  v\e  have  pr«>vided  practical 
sales  ammunition. 
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CHECK  PEA  VINER  and  BEAN  SNIPPER 
REPAIRS  THIS  FALL 

As  soon  as  the  season  is  over,  check  your  repair  and  replacement 
parts  at  once.  In  this  way  you  can  secure  the  benefit  of  today  s 
prices  and  be  prepared  for  next  season.  Send  today  for  the  new 
Price  List  "J”  coverins  all  repair  parts  for  Chisholm-Ryder  machines. 

CHISHOLM-RYDER  CO.,  INC.,  Niasara  Falls,  N.  y. 

A.  K.  ROBINS  &  CO.,  Inc.  CHISHOLM-RYDER  SALES  CORP.  JAS.  Q.  LEAVITT  &  CO, 
Baltimore,  Md.  Columbus,  Wis.  Ogden,  Utah 
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The  Sealing  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


No.  225  Vacuum 

Can-Closing 

Machine 


Alert  Canners  have  plans  for  new  and  pro¬ 
fitable  products  which  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
which  attach  can  covers  in  a  Vacuum  Chamber. 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  Chicago,  C.  S.  A. 
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CONTINENTAL  CAN  COMPANY 


NEW  YORK  CHICAGO  SAN  FRANCISCO 


Circulation 

Pos,_S.p..22  2,700, W 
_  475,000 

.  .  9  noo.OOC 


You  have  seen,  from  time  to  time,  the  individual 
Canned  Foods  advertisements  whieh  Continental  has  heen 
running  in  national  publications.  But  to  convey  the  full  im¬ 
port  of  the  millions  of  favorable  impressions  being  piled  up 
month  after  month,  we  want  you  to  see  the  entire  current 
series,  here  reproduced.  Throughout  the  summer  and  fall 
these  forceful  advertisements  have  been  and  are  pounding 
away  at  the  old  unfounded  prejudices  against  canned  foods. 

Canners  everywhere  have  reported  tangible  evidence  that 
Continental’s  educational  crusade  is  exerting  a  tremendously 
beneficial  influence  both  with  consumers  and  in  the  trade. 
We  are  gratifled  —  but  not  surprised  —  for  how  could  such  a 
campaign,  with  truth  as  its  weapon,  possibly  fail? 


SEVENTEEN  MILLION  TIMES 

WETEUTHEM 


Good 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

Statistics  that  enlighten— The  fine  hand 

of  Carlos  Campbell,  that  eminent  statistician  for¬ 
merly  with  the  U.  S.  Bureau  of  Economics,  and 
now  holding  the  same  position  with  the  National  Can- 
ners  Association,  is  seen  in  the  figures  of  the  1934 
corn  packs,  just  released.  You  have  these  elsewhere 
in  this  issue,  and  you  will  not  fail  to  note  the  thorough¬ 
ness,  the  detailed  completeness,  of  the  figures.  Every 
corn  canner  will  find  numerous  occasions  for  long 
study  of  the  figures,  and  all  canners  will  do  well  to 
study  them,  particularly  in  the  light  of  what  they 
might  have  been  had  the  corn  acreage  produced  nor¬ 
mal  yields,  and  had  those  yields  been  converted  into 
cases  of  canned  corn.  And  we  heartily  recommend 
this  same  study  to  pea  canners,  as  they  are  now  pre¬ 
paring  for  their  1935  packs.  The  pea  canners,.  too, 
were  sadly  disappointed  in  the  yields  per  acre  and  the 
cases  per  ton  or  acre,  just  as  were  the  corn  canners; 
and  their  skins  were  saved  by  good  old  Dame  Nature, 
just  as  were  the  corn  canners.  So  they  can  substi¬ 
tute  “peas”  for  corn,  and  arrive  at  the  same  answer 
to  the  problem,  and  that  answer  should  contain  the 
same  dire  warning.  For  Dame  Nature  will  not  always 
save  you  from  falling  into  the  bramble  bushes  and 
scratching  out  your  eyes.  1935  may  be  the  year  of 
bountiful  harvests! 

But  Mr.  Campbell  has  not  given  you  merely  the  fig¬ 
ures  of  the  packs.  The  high  point  of  this  report  is 
found  in  the  distribution  of  the  packs.  Note  that  the 
average  carryover  in  the  ten-year  period  from  1921  to 
1931  was  approximately  3,000,000  cases  of  corn,  which 
added  to  the  ten-year  average  pack  gave  a  visible  sup¬ 
ply  of  canned  corn  of  17,657,000  cases.  Domestic  con¬ 
sumption,  during  the  same  ten  years,  equalled  the  aver¬ 
age  pack  almost  to  the  exact  case.  So  there  was  an 
average  carryover  of  3,000,000  cases.  This  fact  has 
often  been  referred  to,  but  in  the  absence  of  definite 
figures  there  was  a  good  deal  of  scoffing.  Now  it  is 
established.  These  were  the  years  of  the  golden  mon¬ 
etary-drunk — 1921  to  1931 — when  buying  and  selling 
moved  along  an  easy  way,  and  so  we  find  that  with  an 
index  of  employment  of  95.5  (in  other  words  total) 
the  per  capita  consumption  of  canned  corn  was  3.05 
cases. 

Now  move  up  to  the  season  1931-1932,  which  pro¬ 
duced  the  second  high  record  output  of  canned  corn 
(19,414,667  cases,  the  record  being  24,320,000  cases 
in  1925)  and  with  the  index  of  employment  at  only 
67.0,  the  per  capita  consumption  moved  up  to  3.15 


cases,  evidently  the  effect  of  low  prices.  They  had 
nearly  23,000,000  cases  of  corn  to  move  and  they 
moved  over  16,000,000  cases  of  it — by  price  reductions. 
That  left  an  abnormal  carryover,  but  the  pack  that  sea¬ 
son  was  cut  in  half,  making  a  visible  supply  of  only 
J. 5,752,000  cases.  The  wet  blanket  was  still  on  the 
market,  and  with  employment  at  60.9  per  capita  con¬ 
sumption  fell  to  2.68  cases  despite  the  below  cost 
prices,  which  remember,  ruled  during  the  1932-1933 
season.  Now  comes  the  surprise:  there  were  only 
2,133,000  cases  carried  over  into  the  1933-1934  season, 
and  the  corn  pack  of  ten  million  odd,  gave  a  visible 
supply  of  but  12,378,000  cases.  Yet  with  an  employ¬ 
ment  rise  to  75.0  the  per  capita  consumption  fell  down 
to  1.97.  To  the  very  natural  and  loudly  uttered 
“Why?”  echo  answereth  not — unless,  again,  it  be  that 
prices  were  too  high.  You  sold  last  year’s  pack  at 
prices  very  similar  to  those  ruling  today.  Now  the 
market  has'  a  visible  supply  of  canned  corn  almost 
identical  with  last  year’s.  Will  the  per  capita  con¬ 
sumption  increase?  It  would  not  seem  so,  for  in  fact 
the  corn  is  not  there  to  meet  even  the  possible  demand. 
This  is  a  vital  question  to  every  corn  canner.  An  in¬ 
dustry  that  is  not  increasing  its  per  capita  consump¬ 
tion  is  slipping;  going  backwards  in  fact;  and  that  is 
exactly  what  is  happening  to  canned  corn  consump¬ 
tion — it  is  but  half  what  it  used  to  be.  This  is  a  vitally 
important  consideration  in  your  preparations  for  the 
1935  packs.  Is  it  all  because  of  too  high  prices  for 
canned  corn  at  retail;  won’t  the  people  pay  15c  for  a 
can  of  good  average  corn,  that  is  to  say,  enough  of 
them  to  eat  fifteen  to  sixteen  million  cases?  It  de¬ 
cidedly  looks  as  if  they  will  not.  You  recall  all  too 
vividly  that  the  excess  corn  referred  to  above  was 
wiped  out  by  prices  of  5c  and  6c  per  can  over  the 
retail  counter.  That  is  the  other  alternative — and  it 
is  staring  you  straight  in  the  face  as  you  prepare  for 
the  1935  packs. 

It  is  not  hard  to  pack  sixteen  million  cases  of  corn, 
given  just  a  fair  yield;  and  if  you  run  wild  on  acreage 
and  a  big  yield  results  you  can  beat  the  all-time  record 
without  any  effort — “just  taking  care  of  your  con¬ 
tracted  acreage!”  Sticking  up  like  a  sore  thumb  out 
of  this  consideration  is  the  absolute  need  of  quality: 
a  vast  improvement  in  the  average  quality  and  a  rigid 
adherence  to  the  finer  qualities  now  existing.  They 
packed  more  than  a  million  cases  of  field  corn  (horse- 
corn)  this  season  and  every  corn  canner  in  the  busi¬ 
ness  is  going  to  pay  for  that  prostitution  of  canned 
corn.  The  world  knows  it  now,  and  you  will  see  that 
indication  finger  on  per  capita  consumption  move  down 
lower  and  lower. 
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Here  is  a  problem  for  the  corn  canners  greater  than 
most  if  not  all  others.  Pea  canners  know  what  the 
appearance  of  the  Canadian  thistle  in  their  pea  fields 
means,  but  that  can  be  grubbed  out  at  the  cost  of  some 
growing  pea  plants;  but  what  are  the  corn  canners 
to  do  to  eradicate  this  far  worse  pest — ^the  canner  of 
field  corn? 

The  pea  canners  face  much  the  same  condition  in 
the  canners  of  soaked  peas.  Both  situations  make 
more  necessary  than  ever  “truth  on  the  label,”  and 
cry  aloud  for  a  law  that  will  compel  the  name  of  every 
canner  on  every  label.  It  is  such  things  as  this  that 
goad  the  public  to  demands  of  this  kind.  But  beyond 
this  public  consideration  the  industry  owes  this  to 
itself.  It  is  solely  and  entirely  “up  to”  the  industry 
to  protect  it.self.  Here  is  real  meat  for  every  canners 
convention.  Long  ago  H.  W.  Phelps,  President  of  the 
American  Can  Company,  suggested  as  a  slogan  for  the 
industry,  “Truth  on  the  label, — Honesty  in  the  can.” 
The  industry  never  faced  brighter  prospects  than  it 
has  today,  but  if  it  does  not  adopt  this  slogan,  and  not 
only  adopt  it  but  put  it  into  universal  practice,  start¬ 
ing  at  once,  these  bright  prospects  will  be  blighted 
and  turned  into  bitterness.  You  have  invited  the  at¬ 
tention  of  the  world,  you  hold  that  attention ;  now  you 
must  act,  and  act  now.  If  you  act  rightly  you  can 
increase  that  per  capita  consumption  to  double  its 
highest  recorded  figure;  but  you  can  do  that  only 
through  frankly  open  and  complete  honesty.  If  you 
do  not  respond  in  that  fashion,  then  expect  that  per 
capita  consumption  to  steadily  dwindle.  And  that  goes 
for  all  canned  foods,  not  just  corn  and  peas.  The  pub¬ 
lic  is  aroused,  awaiting  the  industry’s  answer.  Adopt 
the  slogan — and  live  up  to  it — and  the  world  of  con¬ 
sumers  will  rejoice — and  so  will  you! 

ji  Jt 

EXTENSION  OF  PERIOD  FOR  PRICE  DECLINE 
GUARANTEE  IN  CANNED  SALMON 
CODE  EXTENDED 
N.  R.  A.  Release  No.  8513 

HE  National  Recovery  Administration,  October 
29th,  approved  an  order  extending  until  Decem¬ 
ber  81st,  the  period  during  w’hich  a  member  of  the 
industry  may  sell  his  products  under  a  guarantee 
against  price  decline. 

Rule  4  of  Article  VII  of  the  approved  code  provides 
that  guarantees  against  price  decline  may  be  granted 
by  members  of  the  industry  for  unshipped  stocks, 
stocks  in  transit  or  stocks  in  buyer’s  warehouse,  only 
between  July  1  and  September  1,  or,  in  the  case  of 
Chinook  salmon  and  salmon  packed  on  the  Columbia 
River,  between  March  1  and  September  1. 

The  extension  of  time  was  granted  on  grounds  that 
the  pack  of  red  salmon  in  Alaska  this  season  has  been 
unexpectedly  heavy  and  the  knowledge  of  this  fact  has 
resulted  in  a  reluctance  on  the  part  of  the  buyers  to 
make  any  commitments  for  future  sales. 
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SOMETHING  NEW 

HE  Scotl  V’iner  (kimpany,  makers  of  Scott  Im¬ 
proved  Green  Pea  Viners  and  White  Style  Steel 
Bottomed  Feeders,  announce  a  new  line  in  this 
week’s  issue.  For  the  past  several  years  they  have 
been  working  on  the  application  of  hydraulics  to  the 
elevating  and  conveying  of  peas,  dry  beans,  whole 
kernel  corn  and  similar  food  products.  They  now  an¬ 
nounce  Hydraulic  Conveying  Equipment. 

The  advertisement  appearing  in  this  week’s  issue 
will  be  followed  by  others.  It  will  be  well  worth  your 
while  to  watch  for  these  announcements  as  they  ap¬ 
pear  in  The  Canning  Trade. 

His  many  friends  will  be  glad  to  know  that  “Thom” 
Scott  has  now  practically  recovered  from  his  rather 
serious  auto  accident  of  last  July.  “Thom”  has  thrown 
away  both  crutches  and  cane  and  is  back  on  the  job 
one  hundred  per  cent. 

CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

NOVEMBER  12-13,  1934 — Wisconsin  Canners,  Hotel 
Schroeder,  Milwaukee,  Wis.  Annual. 

NOVEMBER  22-23,  1934 — Indiana  Canners,  Claypool 
Hotel,  Indianapolis,  Ind.  Annual. 

NOVEMBER  22,  1934 — Pennsylvania  Canners,  Hotel 
Yorktowne,  York,  10  A.  M.  Annual. 

DECEMBER  6,  1934 — lowa-Nebraska  Canners,  Fort 
Des  Moines  Hotel,  Des  Moines,  Iowa.  Annual. 
DECEMBER  7,  1934 — Minnesota  Canners,  Radison 
Hotel,  Minneapolis,  Minn.  Annual. 

DECEMBER  11-12,  1934 — Ohio  Canners.  Annual. 

Hotel  Deshler-Wallick,  Columbus,  Ohio. 
DECEMBER  11-12, 1934— Tri-State  Packers.  Annual. 
DECEMBER  13-14,  1934— New  York  State  Canners, 
Hotel  Seneca,  Rochester,  N.  Y.  Annual. 

JANUARY  3-4,  1935 — Ozark  Canners,  Metropolitan 
Hotel,  Springfield,  Mo.  Annual. 

JANUARY  3-4-5,  1935 — Northwestern  Canners  at 
Portland,  Oreg. 

JANUARY  13-18,  1935 — National  Canners,  National 
Brokers,  Canning  Machinery  and  Supplies,  Hotel 
Stevens,  Chicago.  Machinery  Show. 
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QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


AVARS 

Canning  Factory  Machinery 


Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Exhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Slicer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 

AVARS  MACHINE  COMPANY 

SALEM.  NEW  JERSEY 


The  Morral  Labeling  Machine 

_ _  Manufactured  by 

Hn  Mortal  Brothers 

THE  MORRAl'^CORN 
HUSKER— Either  Single 

I  f  CORN 

I  THE 

_ : _ ^  Write  for  prices  and 

further  information. 


MODERN 


9n/oe3i/f/n// 

j/Co/ors 

mmptMifery 


EAMSE  UTHDBRAPHINB  ED. 

HEPman  GamsE . 

^19-421  E.LfiiMBARD  St. 
BALTINOREsMD. 

PMOMES — PdAZA  iS^S-fSP'S 


Sale  of  Cannery 


The  entire  plant  of  an  up-to  date  can¬ 
nery  located  at  Cavetown,  Washington 
County,  Maryland,  will  be  sold  under 
an  order  of  Court,  in  front  of  the  Court 
House,  Hagerstown,  Md.  on  Tuesday, 
December  4th,  1 934,  between  the  hours 
of  1  and  3  P.  M. 

If  interested,  write  one  of  the  under¬ 
signed  for  copy  of  legal  advertisement 
with  description  of  plant  and  terms  of 
sale. 

Walter  V.  Spessard,  Smithsburg,  Md. 
Elias  B.  Hartle,  2nd  Nat’l.  Bank  Bldg., 
Hagerstown,  Md. 
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Stokely  Elects  Five 
New  Officers 


Well  deserved  promotions  given 
old  department  heads 


AT  the  recent  annual  meeting  of  the  board  of  di- 
rectors  of  Stokely  Brothers  &  Company,  Inc., 

/  \  well-deserved  promotions  were  given  to  five 

Stokely  executives  who  have  contributed  much  to  the  Stokely 

rapid  and  sound  growth  of  this  nationally-known  or¬ 
ganization.  The  new  officers  elected  are  as  follows :  Edward  D.  Eberts,  Vice-President  in  Charge  of  En- 

John  B.  Stokely,  Executive  Vice-President;  Charles  C.  gineering,  was  formerly  president  of  the  Jeffersonville 
Culp,  Vice-President  in  Charge  of  Sales ;  Edward  D.  Canning  Company,  Jeffersonville,  Ind.,  now  owned  by 
Eberts,  Vice-President  in  Charge  of  Engineering;  Stokely  Brothers  &  Company.  Mr.  Eberts’  forte  is 
Lyle  S.  Moore,  Vice-President  in  Charge  of  Southern  engineering  and  machine  design.  He  holds  numerous 
Operations ;  Charles  A.  Nugent,  Secretary.  patents  on  machinery  widely  used  in  the  canning  in¬ 

dustry  and  is  generally  recognized  as  a  leader  in  this 
John  B.  Stokely,  a  grandson  of  the  founder  of  the  important  development  work.  Mr.  Eberts  has  been 
original  Stokely  Brothers,  was  actually  “born  and  associated  with  the  Stokely  organization  for  the  past 
bred”  to  the  canning  industry.  Schooltime  vacations  ten  years  where  his  unusual  ability  has  had  full  sway, 
found  him  engaged  in  field  or  canning  factory  work  It  is  a  tribute  to  his  specialized  genius  that  Stokely 
to  give  him  a  practical  background  for  an  intensive  plants  and  machinery  are  ranked  as  the  most  modern 
college  course  which  included  scientific  agriculture,  in  the  canning  industry  today. 

food  chemistry  and  production  management.  Since  Lyig  s.  Moore,  Vice-President  in  Charge  of  South¬ 
leaving  college  eight  years  ago,  John  B.  Stokely  has  gj.j^  operations,  is  one  of  the  original  stockholders  of 
devoted  his  time  to  work  in  every  department  of  the  stokely  Brothers.  Widely  known  throughout  the 
Stokely  business.  Progressively  he  has  been  connected  South  as  an  excellent  canning  executive  ahd  talented 
with  growing  operations,  canning  operations  and  sales,  production  man,  Mr.  Moore  has  been  connected  with 
To  him  is  given  much  of  the  credit  for  the  develop-  stokely  for  the  past  seventeen  years.  Both  within  and 
ment  and  maintenance  of  the  exceptional  high  quality  without  the  Stokely  organization  Mr.  Moore  holds  an 
standard  for  which  the  Stokely  products  are  famous,  enviable  reputation  as  one  of  the  keenest  students  of 


Charles  C.  Culp,  the  new  Vice-President  in  Charge 
of  Sales,  is  a  nationally  recognized  grocery  sales  execu¬ 
tive  who  has  grown  up  in  the  new  era  of  food  mer¬ 
chandising  that  began  just  after  the  World  War.  As 
a  former  partner  of  Lewis  &  Culp,  food  brokers,  Louis¬ 
ville,  Ky.,  then  Sales  Manager  of  Fame  Canning  Com¬ 
pany  of  Chicago,  and  subsequently  Sales  Manager  for 
Stokely  Brothers,  Mr.  Culp  deliberately  set  out  to  make 
the  most  of  his  splendid  opportunity  to  study  the  new 
developments  in  food  selling  and  merchandising  from 
every  angle. 


modern  canning.  His  sound  advice  and  counsel  on  a 
wide  range  of  problems  have  helped  materially  to  guide 
the  fortunate  course  of  Stokely  Brothers.  This  fact, 
coupled  with  his  wide  Southern  acquaintance  and  his 
experience  in  having  complete  charge  of  all  of  Stoke- 
ly’s  Southern  units,  have  given  Mr.  Moore  an  ideal, 
all-around  knowledge  that  fits  him  particularly  well 
for  his  new  office. 

Charles  A.  Nugent,  Secretary,  was  formerly  Secre¬ 
tary  and  Treasurer  of  the  Piggly  Wiggly  Valley  Com¬ 
pany  before  coming  with  Stokely  several  years  ago. 
He  has  an  exceptionally  fine  reputation  as  a  financial 


This  intensive  work  and  his  willingness  to  share 


executive  which  has  been  greatly  enhanced  by  the  ex- 


the  results  of  his  study  have  won  him  a  wide  circle  of 


cellent  work  he  has  doi\e  in  setting  up  the  present 


friends  in  the  food  industry,  where  he  is  generally  rec-  financial  structure  of  Stokely  Brothers  and  Company, 
ognized  as  an  authority  on  food  merchandising.  His  Inc.  Mr.  Nugent’s  ability  has  been  well  demonstrated 


advice  and  counsel  on  this  subject  is  much  sought  by  during  the  years  while  Stokely  was  growing  from  a 
leaders  in  the  chain,  voluntary  and  jobbing  fields  from  one-plant  canner  to  a  concerr\  operating  22  plants  and 
Coast  to  Coast.  selling  on  a  national  scale. 
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a  tufwU.  DICTIONOR/! 


/This  page  is  especially  addressed  to  the  canner  of  tomatoes  and  tomato 
products.  There  have  heen  many  marked  improvements  in  tomato¬ 
canning  machinery  during  the  past  year.  Just  a  few  of  many  new  machines 
are  illustrated  on  this  page.  Write  us  for  full  details  of  all  the  modernized 
equipment  which  means  greater  yield  and  more  profits  for  you. 


ppr  •  PRESSURE 

^  WASHER— SORTER— SCALDER 

Latest  development  for  tomatoes.  Washes  and  scalds 
perfectly.  Removes  every  particle  of  dirt  and  bacteria 
without  bruising  and  without  waste.  No  transfers. 


SUPER  FINISHER 


Gets  all  the  roughage.  Enormous  capacity.  Gives 
super  smooth  results.  Furnished  in  two  standard  sizes 
and  four  models. 


SUPER  PULPER 

Revolutionary  new  principle  pulps  by  both  pressing  and 
centrifugal  force.  Amazing  results,  great  capacity,  maxi¬ 
mum  efficiency,  better  quality^  increased  yield. 


No.  2  INCLINE  SCALDER 

Sprays  above  and  below  conveyor,  adjustable 
to  suit  condition  of  tomatoes.  (Miminates  pos¬ 
sibility  of  contaminating  perfect  fruit.  Simple 
to  operate;  easy  to  clean. 


S-L  IMPROVED  FLASH  COILS 

Fastest,  most  efficient  coil  ever  offered  the  industry. 
Steam  flashes  to  every  part  of  coil  instantly;  '^staggering** 
of  coils  creates  perfect  circulation  and  uniform  boiling  of 
entire  tankful. 


OTHER  MACHINES 
IN  OUR  TOMATO  LINE 


HAND  PACK  FILLER 


Steps  lip  the  quality  of  your  tomato  pack  one  grade 
by  avoiding  damage  to  the  product.  Large  capacity 
— small  flcMjr  space. 


Inspection  Tables 
Bath  Washers 
Roller  Scalders 
Peeling  Tables 
Tomato  Crushers 
Tomato  Steamers 
Juice  Extractors 
Automatic  Fillers 
Pulp  Fillers 
Juice  Fillers 
Exhausters 
Open  Kettles 
Cookers  and  Coolers 
Etc.,  etc. 


Modem  Canning  Equipment  for  ALL  Food  Products 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 

Please  send  me  General  Catalogue  No.  200  showing  complete  line; 
of  modern  canning  equipment  for  all  food  products. 


Name. 


Address. 


1C 
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BETTER  PROFITS 

A  departmifnt  devoted  to  th^  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  bidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Every  canner  or  his  representatives  should  be  able 
to  visit  a  super-market  of  some  sort  or  another. 
You  may  not  be  near  a  giant  operation  such  as  has 
been  written  up  in  countless  magazines  but  if  you  are, 
so  much  the  better.  Start  now  visiting  those  larger 
stores  nearest  you  and  write  down  in  your  engage¬ 
ment  book  that  you  must  spend  all  the  time  possible 
in  the  largest  one  within  your  traveling  range. 

Why?  Because  you  will  learn  more  there  in  a  short 
time  than  you  will  from  any  other  source.  In  the 
first  place,  you  have  been  reading  and  thinking  about 
better  labels  but  you  will  never  realize  how  much  you 
need  them  until  you  can  look  over  a  fifty  thousand  dol¬ 
lar  fioor  stock  of  canned  fruits  and  vegetables  and 
notice  how  some  labels  stand  out  while  others  carry 
little  if  any  message  to  the  shopper.  You  have  been 
told  your  labels  are  your  representatives  until  the 
housewife  has  a  can  of  your  pack  in  her  kitchen,  and 
even  then  they  are  the  last  resort  of  the  puzzled  meal 
getter  who  is  at  a  loss  for  a  variety  in  the  dishes  .she 
plans  on  serving. 

Stroll  down  the  wide  aisles  of  any  giant  market 
while  ladies  are  preceding  you,  with  shopping  baskets 
yawning  with  emptiness,  until  some  outstanding  or 
well  known  label  catches  an  eye  on  bargains  bent. 
An  exceptionally  low  price  on  a  can  or  a  dozen  will 
draw  buyers  like  a  magnet,  but  so  will  a  beautiful  or 
striking  label.  Curlicues,  filigrees,  monograms  will 
not  and  do  not  urge  a  housewife  to  buy.  Simplicity, 
good  color  schemes  on  labels  all  cry,  “buy,  buy,”  while 
the  ordinary  label  hangs  its  head,  figuratively,  and 
wonders  why  its  designer  did  not  dress  it  up  for  the 
job  it  has  to  do. 

If  your  product  is  comparatively  new  in  a  market 
where  it  is  stocked  by  a  market  operator,  watch  people 
pick  up  and  examine  cans  of  it.  If  directions  for  its 
use  are  lacking,  notice  how  many  put  the  can  at  which 
they  have  been  looking  back  in  the  pile.  If  recipes 
are  given  on  the  label,  inside  or  out,  you  will  see  inter¬ 
est  turned  into  desire  and  sales  made.  If  your  labels 
are  colorful  and  attractive,  clerks  and  owners  alike 
will  think  first  of  your  product  when  mass  displays  are 
to  be  built. 

Spend  a  day  or  more  in  the  biggest  super  market 
you  are  able  to  visit.  If  you  are  not  entirely  satisfied 
with  your  labels  at  present,  look  at  every  can  displayed 
from  the  standpoint  of  this  question  and  frame  of 
mind:  “Is  there  anything  about  the  color  scheme  or 


layout  of  any  label  here  which  I  might  incorporate  in 
my  labels  provided  I  make  any  change  in  them? 
“Note  carefully  the  largest  piles  of  canned  foods  and 
try  to  figure  out  why  some  goods  are  more  plentifully 
displayed  than  others.  Nine  chances  out  of  ten  you 
will  find  the  largest  displays  created  from  masses  of 
goods  carrying  the  most  attractive  labels.  Did  you 
ever  see  an  attractive  window  display  of  package  tea  ? 
ril  bet  you  have  not.  And  why  not? 

Tea  in  packages,  quarter  pounds  mostly,  is  such  a 
small  item  it  does  not  lend  itself  readily  to  most 
effective  window  display.  On  the  other  hand  bath¬ 
room  tissue  is  bulky  enough  so  that  a  case,  three  or 
four  dollars  worth,  makes  a  dandy  display  for  a  win¬ 
dow  or  in  any  suitable  space  on  a  grocer’s  fioor.  For 
several  weeks  I  have  noticed  a  large  window  in  a  lead¬ 
ing  retail  store  filled  with  bathroom  tissue.  The  other 
morning  I  asked  the  proprietor  if  he  carried  so-and- 
sos  bathroom  tissue.  He  replied  with  a  smile  that  he 
was  not  able  to  keep  a  stock  on  hand  for  any  great 
length  of  time  because  customers  dragged  it  away 
day  by  day  as  long  as  he  left  the  display  in  his  window. 

You  learn  from  these  instances  that  goods  not  read¬ 
ily  adaptable  to  attractive  window  or  floor  display  will 
not  be  put  out  where  the  public  will  carry  them  off 
in  profitable  volume.  You  learn  also  that  goods  dis¬ 
played  in  the  mass  are  goods  half  sold  already. 

On  your  second  or  third  trip  about  the  market,  you 
will  commence  comparing  retail  prices  on  goods  of¬ 
fered  with  those  with  which  you  are  most  familiar. 
In  many  instances  you  will  be  surprised  to  observe 
that  the  goods  well  labeled,  in  attractive  designs  and 
with  color  aptly  blended  in  the  label,  are  often  sold 
for  more  than  others  of  equal  quality  but  less  pre¬ 
sentable  in  a  pleasing  fashion  to  the  housewives  who 
must  take  them  home  before  some  canner  makes  a 
final  profit. 

While  you  are  in  the  big  market,  learn  all  you  can 
about  its  manner  of  operation.  You  will  find  buyers 
everywhere  in  territories  where  such  retail  distribu¬ 
tion  points  have  not  been  established  as  yet  anxious 
to  learn  all  they  can  about  them.  Inquire  carefully 
into  the  volume  of  canned  foods  sold  by  the  market 
in  a  given  period,  and  then  make  up  your  mind  whether 
or  not  you  want  to  not  only  sell  the  particular  unit 
you  are  visiting,  but  a  number  of  others  as  well.  If 
you  can  once  get  established  as  a  principal  catering  to 
giant  markets  no  matter  where  located,  you’ll  soon  be 
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LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 


CHICAGO 


Robins  Retort 


CANNING 

MACHINERY 

for  all  the  various  fruits, 
vegetables, seafoods,  etc. 

Wtile  for  catalog. 

A.  K.  Robins  &  Co., 

Incorporated 

Lombard  Concord  &  West  Falls  Ave. 

Baltimore,  Md. 


HAMACHEK 

IDEAL 

VINERS 


Hamachek  Ideal  Viners  arc  the  most  eco¬ 
nomical  viners  for  the  packer  and  grower. 
They  thresh  the  peas  more  thoroughly  out 
of  the  vines  and  reduce  breakage  during  the 
hulling  process.  They  effect  an  improvement 
in  quality  because  the  peas  saved  are  the  most 
tender  ones  that  are  in  the  vines,  and  because 
they  will  thresh  young  and  tender  peas  very 
efficiently.  The  savings  effected  are  large 
and  important  to  every  pea  packer. 

The  reasons  for  these  savings  are  due  to 
many  exclusive  patented  features.  An  exam¬ 
ple  is  found  in  the  curved,  forwardly  inclined 
beaters  that  hit  the  pods  more  often  and  uti¬ 
lize  larger  surfaces  of  the  beaters.  The  agit¬ 
ator  saves  many  liberated  peas. 

The  sturdy  construction  of  the  viners  and 
the  low  up-keep  cost  also  appeals  to  users. 


FRANK  HAMACHEK 
MACHINE  CO. 


KEWAUNEE  » 


WISCONSIN 


Jlho  Manujaclurera  of 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS, 
AND  CHAIN  ADJUSTERS 
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talking  their  language  and  getting  a  lot  of  business 
from  them,  other  things  being  equal. 

That  is,  you  will  rate  the  business  if  your  quality  at 
the  price  you  ask  is  satisfactory.  Then  you  will  be 
more  certain  of  it  than  ever  if  your  labels  will  help 
attract  customers  and  hold  them  afterwards.  If  you 
enjoy  such  a  happy  combination  of  sales  assets  you 
may  go  the  limit  in  urging  a  cash  and  carry  market, 
no  matter  how  big,  to  stock  and  feature  your  line. 
If  your  customer  is  giving  away  baskets  of  food  as 
door  or  sales  prizes  at  any  time,  contribute  your  share 
toward  such  a  distribution.  If  you  have  any  sales 
literature,  recipe  books  or  leaflets  available,  include 
them  in  the  baskets.  If  your  bank  account  will  allow 
you  to  do  so,  take  a  little  advertising  space  once  in  a 
while  in  any  handbill  or  newspaper  ad  your  customer 
may  run.  Such  sales  or  merchandising  support  is 
always  appreciated  and  may  be  the  means  of  starting 
a  demand  for  your  line  as  far  as  other  distributors 
are  concerned.  If  by  chance  you  conclude  you  are 
not  situated  so  you  can  go  aggressively  after  this 
giant  market  business,  then  fall  back  on  wKat  you  can 
learn  of  value  from  the  market. 

The  most  valuable  lesson  you  may  take  away  with 
you  will  be  that  mass  display  sells  goods  as  does  no 
other  method  of  selling.  You  may  feel  the  average 
retail  store  has  no  space  available  for  the  display  of 
your  goods  in  large  quantities  but  you  may  be  quite 
a  bit  off  in  arriving  at  such  a  conclusion.  If  you  will 
get  your  brokers,  then  your  buyers  busy  on  selling 
their  customers  on  this  idea  of  mass  selling  you  will 
be  surprised  at  the  number  of  retail  stores  able  to 
find  a  space  large  enough  in  which  to  display  several 
cases  of  your  goods. 

Supply  houses,  and  even  some  wholesale  grocers,  are 
now  selling  display  stands  occupying  but  little  floor 
space  but  which  are  capable  of  carrying  several  dozen 
of  your  line.  Some  canners  are  urging  the  sale  of 
these  display  stands  by  their  customers  in  order  that 
more  mass  floor  displays  may  be  effectively  made  by 
retail  grocers.  If  you  are  interested  in  joining  such 
a  movement  you  will  be  helping  to  get  canned  foods 
out  from  the  shelves,  and  up  from  the  cellar,  where 
they  will  be  best  able  to  compete  for  their  just  share 
of  the  consumer’s  dollar. 

If  you  are  fortunate  enough  to  find  your  goods  dis¬ 
played  in  any  super  market  as  you  wish  to  see  them 
displayed,  have  photographs  taken  to  be  shown  to  your 
other  customers,  and  to  your  brokers  whom  you  are 
trying  to  interest  in  better  and  bigger  displays  of  your 
line. 

Spend  as  much  time  as  you  can,  as  soon  as  possible, 
in  the  largest  market  you  are  in  a  position  to  visit. 
Your  sales  and  profits  will  increase  as  you  make  such 
visits  and  commence  working  into  your  business  plans 
and  ideas  you  learn  there. 

If  any  canner  is  interested  in  learning  the  address 
of  the  manufacturer  of  the  display  stands  I  have  de¬ 
scribed  here,  write  this  department  and  I’ll  gladly  for¬ 
ward  the  information.  No  obligation,  of  course! 


THE  1934  CORN  PACKS 

National  Canners  Association 
Division  of  Statistics 

White  Sweet  Corn  canned  in  the  United  States  during 
1934  by  states. 


300  or 

State _ 2 _ IE  10  8  oz.  303  Misg.  Total 

Wt'ntrrn  Statfn:  WHITE.  CREAM  STYLE 

Illinois  .  644.223  71.466  28.866  900  9.397  488  7.'i!'>.340 

Indiana  .  84.7,90.';  29.441  8,966  3.9.73  888.26.7 

Minnesota  .  67,079  13.646  10,.782  107  1.297  .  92,711 

Iowa  &  Nebr..  820,108  48,238  37..7.76  383  906,285 

Wisconsin  .  4,7.7,4.7.7  3,945  55,473  2,666  .  .  .717  .739 

Other  States....  28,1.78  .760  176  3,777  32,671 

lVc,stcrji  States:  WHITE,  WHOLE  GRAIN 

Illinois  .  77.897  3.988  .7,141  .  401  616  88.043 

Indiana  .  42,328  8,004  1..703  .71.83,7 

Minnesota  .  16,040  .7,72  4.331  20.923 

Iowa  &  Nebr..  104,070  1,3,77  1,073  106,500 

Wisconsin  .  6,602  .70,000  ,76,602 

Other  States....  .  .  2,500  .  .  .  2  .700 

Total,  West . 3,107,865  181.197  206,167  3,673  19,208  1,104  3^19,214 

Kastern  States:  WHITE.  CREAM  STYLE 

Me.,  N.H..  Vt..  233,98.7  8.426  38,164  21.068  301,643 

New  York .  67,.710  10,664  14,827  .724  2.72  .  93.777 

Md.  and  Del...  6.74, .740  5,814  107.337  58,080  825,771 

Ohio  .  820,329  6,139  31,310  27,832  894.610 

Pennsylvania  ..  73,780  .  .  .  .  .  73.780 

Other  States....  172,096  20,124  192,220 

Eastern  States:  WHITE,  WHOLE  GRAIN 

Me.,  N.H.,  vt.  8,9.74  .  .  .  .  .  8.954 

New  York .  4.231  814  .7,045 

Md.  and  Del .  448,789  18,182  7,426  2,165  476..762 

Ohio  .  1.7,461  .  1,012  .  300  .  16,773 

Pennsylvania  ..  182  598  1,500  203  184,301 

Other  States....  .7.977  .  .  .  .  5,977 


Total.  East . 2,697,2.70  .70,725  221,217  .724  109,697  .  3,079,413 

Total  White . .7,805,115  231,922  427,384  4,197  128,905  1,104  6,598,627 

Yellow  Sweet  Corn  canned  in  the  United  States  during 
1934  by  states. 


300  or 

State  2  IE  10  8  oz.  303  Misc.  Total 

IVestern  States:  YELI.OW,  CREAM  STYLE 

Illinois  .  203,860  31.2.70  6,798  .700  .  20,607  263,015 

Indiana  .  66,451  1.248  .764  .  .  .  68,263 

Minnesota  .  449,939  21.067  32,7.70  7,245  118,173  81.7  629,989 

Iowa  &  Nehr...  218,131  1  465  2,2.70  .  .  .  221,846 

Wisconsin  .  62.88.7  3.930  3,703  1,036  8,427  79,981 

Other  States....  .7.7,.7.77  1.6.79  41.7  30,929  88,560 

Western  States:  YELLOW,  WHOLE  GRAIN 

Illinois  .  118.496  3.70  .7,23.7  21,581  278,201  423,863 

Indiana  .  22,224  .710  .  .  .  .  22,734 

Minnesota  .  146,88.7  73.7  1.7,024  169  .  362,604  525,417 

Iowa  &  Nebr...  13,637  878  23.7  .  .  .  14,750 

Wisconsin  .  388  .  .  .  .  .  388 

Other  States....  18,887  .  816  382  .  .  20,08.7 

Total,  We<rt..'...L377 ,340  637o92  ^90  9,332  179,lTo  662,227  ^587891 

Eastern  States:  YELLOW,  CREAM  STYLE 

Me.,  N.H..  vt.  947,392  23.6.71  48,418  62.7  42,460  1,062,546 

New  York .  441,999  61,0.70  28,313  11,821  37,82.7  581,008 

Md.  and  Del....  12,864  362  800  9,357  23,383 

Ohio  .  .74,7.74  3,109  2,8.79  3,133  63,855 

Pennsylvania  ..  1,000  .  .  .  .  .  1,000 

Other  States...  53,045  1,920  64,965 

Eastern  States:  YELLOW.  WHOLE  GRAIN 

Me.,  N.H.,  vt.  148.040  998  2,773  445  1.72,2,76 

New  York .  88,466  2,190  7,899  81  17,012  28,9,76  144,604 

Md.  and  Del .  15,123  .  404  .  109  .  15,636 

Ohio  .  37,111  739  37.850 

Pennsylvania  ..  13,719  83  13,802 

Other  States....  10,441  276  10.717 


Total.  East . 1,823.9.74  91,360  94.484  12,527  109,896  29.401  2,161,622 

Total.  Yellow...3.201.294  154,452  162,274  21,859  289,006  691,628  4,520,513 
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Supply  and  Distribution  of  Canned  Sweet  Corn 


Item  1921 

10  yr.  av. 

-22  to  1930-31 

1931-32 

1932  33 

1933-34 

1934-35 

1000  cs.* 

1000  cs. 

1000  cs. 

1000  cs. 

1000  cs. 

SupiAy: 

Carryover  August  1 . 

2,866 

3,450 

6,6.50 

2,133 

755 

New  Pack . 

14,657 

19,415 

9,123 

10,245 

11,119 

Total  Supply . 

17,657 

22,865 

15,753 

12,378 

11,874 

Distribution : 

Exports  . 

170 

67 

48 

Domestic  Consumption 

14,580 

16,148 

13.572 

10,623 

Carryover  July  31 . 

2,907 

6,650 

2,133 

755 

Total  Distribution . 

17,657 

22,865 

15,753  . 

12,378 

Per  Capita  Consumption 

3.05 

3.15 

2.68 

1.97 

Index  of  Employment . 

95.5 

67.0 

60.9 

75.0 

*  24  No.  2  cans. 

The  above  table  is  calculated  on  a  year  beginninK  August  1  and 

ending 

July  31. 

Pack  of  Sweet  Corn  during  1934 

Standard 

Actual 

state 

Cases 

Number 

Maine  . 

.  1,546,538 

1,525,399 

New  Hampshire . 

.  >> 

V ermont  . 

« 

New  York . 

.  835,932 

824,434 

Maryland  . 

.  1,196,195 

1,161,6.58 

Delaware  . 

.  173,179 

179,694 

Pennsylvania  . 

.  273,093 

272,883 

Ohio  . 

.  1,020,453 

1.013,088 

Indiana  . 

.  1,037,115 

1.031,097 

Illinois  . 

.  1,548,341 

1,530,261 

Minnesota  . 

.  1,272,242 

1,269,040 

Iowa  . 

.  1,266,430 

1,249,381 

Nebraska  . 

.  t 

t 

Wisconsin  . 

.  687,526 

654,510 

All  Other  States . 

.  410,853 

407,695 

Total  . 11,267,8!)"  11,119,140 


*  Included  in  Maine,  t  Included  in  Iowa, 

Jt  * 

QUARTERLY  CANNED  FOODS  STOCK  REPORT 

By  F.  H.  Rawls 

Chief,  Foodstuffs  Division,  Department  of  Commerce 
Washington,  D.  C.,  October  1,  1934. 

CONTRARY  to  the  reduced  supply  situation  for 
all  but  one  of  the  other  six  items  covered  by 
this  report,  stocks  of  Canned  Pears  in  packers 
hands  on  October  1,  1934,  were  104  per  cent  larger 
than  on  the  same  date  of  1933.  This  considerable  in¬ 
crease  may  be  accounted  for  to  a  large  extent  by  the 
fact  that  the  West  Coast  pear  season  was  two  to  four 
weeks  earlier  than  usual  this  year. 

Practically  a  complete  cleanup  in  canned  tomatoes 
of  1933  pack  is  indicated  by  the  carryover  stock  figure 
for  this  product  on  October  1,  representing  holdings 
of  231  canners.  No  comparative  figures  were  collected 
on  stocks  of  193 A  pack  tomatoes  on  hand  October  1. 

No  calculations  have  been  made  as  to  the  percentage 
changes  in  canners’  holdings  between  July  1  and  Oc¬ 
tober  1,  1934.  Intervening  packs  would  make  such 
percentage  figures  meaningless  for  all  products  except 
tomatoes.  Old  pack  stocks  of  canned  tomateos  in  pack¬ 
ers’  hands  declined  79  per  cent  from  July  1  to  October 
1,  1934,  as  compared  with  a  decline  of  66  per  cent  be¬ 
tween  the  same  dates  of  1933. 

Distributors  increased  their  holdings  of  the  seven 
items  covered  in  this  survey  by  58  per  cent  from 
July  1  to  October  1,  1934.  On  the  latter  date,  their 
stocks  were  the  same  as  those  of  a  year  ago,  and  were 
only  fractionally  different  from  their  holdings  on 
October  1,  1932. 

*As  compared  with  October  1  of  last  year,  distribu¬ 
tors’  holdings  of  corn  and  pineapple  were  smaller  on 


the  quarterly  date  under  review.  The  other  items, 
with  the  exception  of  green  and  wax  beans,  which 
showed  little  change,  were  in  greater  supply  on  Oc¬ 
tober  1  of  this  year. 

The  figures  in  this  survey  are  based  on  reports  from 
the  same  firms  for  October  1,  1934,  July  1,  1934,  and 
October  1,  1933.  They  are  NOT  total  stocks  for  ANY 
item,  but  are  comparative  in  that  they  represent  the 
change  in  holdings  based  upon  a  cross  section  of  the 
canners  and  of  the  distributors  and  are  therefore  rep¬ 
resentative  of  conditions  in  the  industry  and  trade. 
Comparisons  may  not  be  made  between  the  different 
products  in  canners’  hands  due  to  varying  percentages 
of  the  total  packs  represented  by  the  reporting  groups. 
The  distributor  group  includes  so-called  “second 
hands,”  that  is,  wholesale  grocers,  centrally  owned  and 
voluntary  chains,  etc.  It  does  not  include  retail  stocks. 

COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  REPRESENTATIVE  CANNERS’  HANDS 


(Based  on  Reports  from  the  Same  Firms  for  Each  Date) 


No.  Firms 

Commodity 

ing 

Representative  Stocks 

Sold  and  Unsold 

Oct.  1,  1934  July  1.  1934  Oct.  1.  1933 

—  Cases  All  Sizes  — 

Percentage 
Comparison 
Oct.  1,  1934 
Stocks  with 
Oct.  1.  1933 
Stocks 

Peas  . 

.  119 

3,788,022 

216,199* 

4,465,962 

—  15 

Corn  . 

.  145 

4,855,456 

1,081,743 

6,737,598 

—  28 

Tomatoes  . 

.  231 

92,018t 

428,414 

276,981t 

—  67 

Green  and 

Wax  Beans  161 

2.378,048 

577,261 

2,348,660 

+  1 

Peaches  ... 

.  56 

4,356,765 

1,823,605 

5,805,749 

—  25 

Pears  . 

,.  52 

2,572,737 

202,487 

1,264,038 

+  104 

Pineapple.. 

6 

3,382,494 

2,141.986 

4,367,370 

—  23 

*  Old  pack  stocks  ;  does  not  include 

any  peas  packed  during  1934  up  to  July  1. 

t  Old  pack 

stocks  : 

October  1  tomato  stocks,  for 

each  year,  do 

not  include 

any  tomatoes 

packed  during  the  respective  years  up 

to  these  dates. 

COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  HANDS  OF  422  DISTRIBUTORS 

(Based  on  reports  from  the  Same  Firms  for  Each  Date) 


PercfntaKe  Comparison 


Commodity 

Representative  Stocks 

Oct.  1.  1934  Oct.  1.  1933 

Oct.  1. 
Oct.  1.  1933 

1934,  with : 

Oct.  1,  1932 

Peas . 

—  Cases  All  Sizes  — 

1,406,172  1,356,063 

+ 

4 

+  4 

Corn  . 

944,545 

1,322,753 

— 

29 

28 

Tomatoes  . 

1,082,843 

998,840 

+ 

8 

—  7 

Green  and 

Wax  Beans . 

568,792 

571,112 

♦ 

—  1 

Peaches  . 

755,270 

532,106 

+ 

42 

+  41 

Pears  . 

234.992 

138,571 

+ 

70 

+  67 

Pineapple  . 

557,793 

606,624 

— 

8 

+  10 

Total  7  Items.. 

5,550,407 

5,526,069 

* 

No  change 

♦  A  chanRe  of  less  than  one-half  of  one  per  cent. 


COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  HANDS  OF  422  DISTRIBUTORS 


(Based  on  reports  from  the  Same  Firms  for  Each  Date) 


Commodity 

Representative  Stocks 

Oct.  1,  1934  July  1,  1934 

Per  Cent 
July  1.  to 
Oct.  1.  1934 

Change 
July  1,  to 
Oct.  1,  1933* 

Peas . 

—  Cases  All  Sizes  — 

1,406,172  658,378 

+  114 

+  54 

Corn  . 

944,545 

751,545 

+  26 

+  22 

Tomatoes  . 

1,082,843 

729,056 

+  49 

+  38 

Green  and 

Wax  Beans . 

568,792 

387.549 

+  47 

+  34 

Peaches  . 

755,270 

403,357 

+  87 

—  34 

Pears  . 

234,992 

169,410 

+  39 

—  5 

Pineapple  . 

557,793 

419,635 

+  33 

+  18 

Total  7  Items.. 

5,550,407 

3,518,930 

+  58 

+  21 

*  From  the  report  for  October  1,  1933. 
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November  12, 1934 


With  Canned  Foods  Distributors 


THE  BROKERAGE  QUESTION  is  the  case  with  concerns  of  the  sort  that  employ  this 

dummy  brokerage  device,  as  explained  above.  It  is 

The  first  definite  step  toward  forcing  a  showdown  used,  and  in  the  nature  of  the  case  can  effectively  be 
on  the  question  of  diversion  of  brokerage  payments  used  only  by  large  concerns  who  are  able  to  control 
in  the  industry  was  taken  last  week  by  the  United  buying  demand  of  threatening  preponderance.  As 
States  Wholesale  Grocers  Association  in  filing  com-  used,  it  and  the  emoluments  so  exacted  represent, 

plaints  with  the  Department  of  Justice,  and  the  Fed-  jg  respectfully  submitted,  an  unfair  trade  practice, 

eral  Trade  Commission,  against  the  recent  action  of  ^j^ly  against  the  manufacturers  and  other  trade 
five  large  food  chain  systems  in  forming  a  buying  and  ggn^rs  from  whom  its  exactions  are  obtained,  but 
brokerage  combine.  The  complaint  alleges  violation  of  against  competing  trade  buyers  who  because  of  their 
the  Clayton  Act,  the  Federal  Trade  Commission  Act,  small  size  and  buying  power  are  unable  to  enforce 
and  the  recently-approved  Master  Code.  It  makes  similar  demands,  even  though  rendering  to  the  stream 
clear  that  the  general  practice  of  brokerage  diversion  distribution  services  equally  complete  and  efficient.”^ 
is  at  issue. 

The  organization’s  brief  says,  in  part:  “The  com-  LEARN  THE  VALUE  OF  CODES 

plaint  of  United  States  Wholesale  Grocers’  Associa-  v  \  /  /ARREN  R.  CORLISS,  president  of  the  Na¬ 
tion  is  not  against  this  concern  alone,  except  as  it  rep-  XY  /  tional  Food  Brokers’  Association,  in  an  address 
resents  a  new  and  colossal  example  of  a  growing  evil  VV  before  the  New  England  Wholesale  Food  Dis- 
in  the  field  of  food  distribution.  This  evil  lies  in  the  tributors’  Association,  said:  “No  man  in  any  way 
practice  of  some  large  buyers  organizing  or  otherwise  connected  with  the  distribution  of  food  and  grocery 
creating  purported  brokerage  concerns,  subject  to  their  products  can  deny  the  fact  that  it  has  been  exceed- 
control  through  stock  ownership,  employment  of  the  ingly  difficult  during  the  past  decade  to  operate  with 
directing  personnel,  or  otherwise,  and  thereafter  re-  a  satisfactory  profit.  Even  the  biggest  of  the  distribu- 
f using  to  buy  of  various  manufacturers,  unless  the  tors  has  been  showing  a  bare  214  P®**  cent,  and  that 
manufacturer  will  employ  the  dummy  brokerage  con-  has  been  identified  as  representing  P.  M.’s  rather  than 
cern  to  represent  it  in  the  sale,  and  pay  it  the  custom-  bona  fide  merchandising  profits, 
ary  brokerage  or  selling  commission.  The  vicious  “The  whole  situation  has  been  bad,  because  too  many 
feature  of  the  practice  is  that  the  dummy  concern,  of  us  have  been  looking  for  an  easy  or  an  unusual  way 
while  ostensibly  employed  and  paid  by  the  manufac-  to  make  profits.  We  have  had  a  tendency  to  lose  sight 
turer,  really  represents  the  interests  of  the  buying  of  the  fact  that  our  place  in  the  scheme  of  things  is 
concern  of  which  it  is  the  creature  and  servant.  If  justified  only  by  the  service  which  we  render,  and  the 
the  parent  buyer  were  buying,  as  it  well  might,  direct  compensation  that  we  receive  for  that  service, 
from  the  manufacturer,  it  would  have  to  buy  at  the  “Oftentimes  we  have  sought  to  render  our  service 
prevailing  market  price,  and  sustain  the  cost  of  its  without  proper  consideration  for  the  other  fellow,  or 
‘own  buying  organization.  By  the  above  device,  even  the  general  welfare  of  the  public,  and  without  making 
though  it  pays  as  principal  the  same  market  price,  a  fair  charge  for  our  services.  It  has  almost  become 
it  not  only  unloads  onto  the  dummy  brokerage  con-  the  custom  to  search  after  some  sort  of  special  con¬ 
cern,  and  through  it  onto  the  manufacturer,  the  other-  cession,  that  we  might  be  able  to  get,  from  our  source 
wise  cost  of  its  buying  activities,  but  derives  from  it,  of  supply. 

and  through  it  from  the  manufacturer,  an  additional  “In  other  words,  the  tendency  has  been  to  make  the 
profit  gleaned  from  the  brokerage  surcharge  thus  ex-  seller  take  all  of  the  risks  incident  to  his  position  as  a 
acted.  This  the  manufacturer  is  compelled  and  in-  first-hand  in  the  industry,  and  then  provide  something 
duced  to  pay,  not  by  reason  of  any  saving  to  him,  or  of  extra,  that  is,  a  substitute  for  the  profits  we  made  in 
other  economic  superiority  in  this  method  of  distribu-  the  older  days  when  real  merchandising  determined 
tion,  but  by  the  great  concentrated  buying  power  con-  the  life  and  existence  of  any  unit  in  the  enterprise, 
trolled  by  such  buying  concerns,  and  their  ability  to  “A  year  and  a  half  ago,  with  the  coming  of  the 
threaten  its  withdrawal  to  the  demoralization  of  the  “New  Deal,”  the  opportunity  was  offered  all  of  us  who 
manufacturers’  business,  unless  their  demands  are  were  tired  of  the  subterfuge  method  of  existence  and 
granted.  of  doing  business,  to  get  things  back  on  the  even  keel 

“The  true  function  of  brokerage,  whether  employed  pl^y  good  merchandising.  It  is  a  pity  that 

by  buyer  or  seller,  is  to  facilitate  marketing  contacts  entire  nation  could  not  unselfishly  grasp  the  oppor- 
with  customers  or  sources  of  supply,  respectively,  tunity  offered.  It  is  more  a  pity  that  some  consider- 
which  are  so  situated  in  size,  location,  and  the  nature  ^ble  few,  who  had  been  waxing  fat  on  questionable 
of  their  needs  that  such  contact  can  be  effected  more  methods  and  profits,  interposed  every  conceivable 
economically  through  a  broker  than  through  the  main-  obstacle  to  those  who  were  fighting  for  a  return  to 
tenance  of  direct  buying  or  selling  contacts  between  the  play. 

principals  themselves.  This,  however,  rarely,  if  ever. 


(Continued  on  Page  22) 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE— 3  Knapp  Can  Labeling  Machines;  Ayara 
Fillers;  2  Ayars  Can  Conveyor  Coolers;  Standard 
Sealing  and  Compression  Unit;  Knapp  Boxer;  Alum¬ 
inum  Kettles;  U.  S.  Bottle  Rinser.  Priced  right  for 
quick  disposal. 

Address  Box  A-1988  care  of  The  Canning  Trade. 

For  Sale  —  Factories 

FOR  SALE — 3  Corn  Canning  Factories  in  good  corn 
section. 

No.  1 — New  Vienna,  Ohio.  Thoroughly  modern, 
60,000  can  per  day  capacity;  unfailing  water  supply; 
2  warehouses;  on  main  line  B.  &  0.  between  Cincin¬ 
nati  and  Chillicothe;  on  State  Route  28. 

No.  2— Centerville,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity;  electric  powered,  good  water; 
2  warehouses;  on  branch  of  Pennsylvania  R.  R.  ten 
miles  South  of  Dayton ;  within  one  mile  of  State 
Route  48. 

No.  3 — South  Lebanon,  Ohio.  Smaller  plant,  40,000 
can  per  day  capacity;  good  machinery  and  water 
supply;  one  warehouse;  within  20  miles  of  Cincinnati 
and  30  miles  of  Dayton;  one  half  mile  from  main  line 
of  Pennsylvania  R.  R. 

For  further  information  address 

Maple  &  Maple,  Lebanon,  Ohio. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


SHOULD  BE 

In  Every  Cannery  OFFice 
Complete  Course  in  Canning” 

As  an  insurance  asainst  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Situations  Wanted 


POSITION  WANTED— In  Middlewest  by  packer  of  whole  tom¬ 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 


POSITION  WANTED— Looking  for  employment  and  investment 
with  live  organization.  Have  had  twenty  years  of  success  as 
a  practical  canner,  broker  and  salesman.  References  as  to 
charater,  ability  and  financial  standing. 

Address  Box  B-1991  care  of  The  Canning  Trade . 


POSITION  WANTED— In  canning  or  preserving  plant.  College 
trained  with  8  years  experience  from  mechanic  to  manager, 
packing  general  line  and  specialty  products,  as  preserves  (vac- 
pan),  fruit  and  vegetable  by-products,  spaghetti,  etc.  Can 
furnish  excellent  references. 

Address  Box  B-1987  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  Maryland,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  and/or  Production  Manager. 
Experiencedin  jellies,  preserves  (vacuum-pan),  spaghetti,  soups, 
tomato  products  and  similar  foods.  Eastern  urban  location 
desired. 

Address  Box  B-1992  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED — Meat  packing  Superintendent  with  successful  sales 
experience.  Capable  of  developing  meat  specialties  and  market¬ 
ing  same.  Central  West  location.  Give  full  particulars  and 
salary  expected. 

Address  Box  B-1993  care  of  The  Canning  Trade. 


WANTED — By  established  manufacturer  in  glass  and  tin  of  qua¬ 
lity  tomato  products,  relishes,  preserves,  jellies  and  several 
specialties,  a  man  highly  experienced  in  these  and  preferably 
additional  products.  He  must  have  experience  as  superintend¬ 
ent,  or  assistant  superintendent,  in  modern  food  manufacturing 
of  a  wide  line.  Please  give  details  in  your  first  letter,  all  of 
which  will  be  held  strictly  confidential. 

Address  Box  B-1994,  care  of  The  Canning  Trade. 
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Landreths^  Stringless  | 

"1  Green  Pod  Bean 


1784 


COLONIAL  BOY  COPYRIGHTED 


Th  is  is  the  finest  Green  Pod  Bean  for  canning  to  be  had. 
It  is  a  selection  of  Burpees  Stringless  Green  Pod,  a  Bean 
we  have  worked  on  for  the  past  six  years.  It  will  produce 
from  10%  to  15%  more  weight  in  pods  per  acre  than  the 
Burpees.  It  is  a  decidedly  better  Bean. 

If  you  are  going  to  plant  a  Green  Pod  Bean  this  year, 
by  all  means  plant  Landreth  Stringless  Green  Pod. 

Write  for  price  on  this  Bean,  or  for  prices  on  any  other 
varieties  you  need  for  Spring  planting. 


D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PA. 


Business  Founded  1784. 


1  50  Years  in  Business. 


REMODERNIZE  M 


with 


Better  Quality 

Better  Satisfied  Customers 

Better  Profits 


^HYDRAULIC  CONVEYING  EQUIPMENT 

A  new  Washing,  Elevating  and  Conveying  system  thoroughly  tested  under  the  fire 
of  actual  cannery  operation.  It  eliminates  losses.  Increases  production.  Greatly 
improves  factory  sanitation  and  working  conditions. 

^HYDRAULIC:  “That  science  of  liquids  in  motion  and  the  application 
of  the  forces  which  influence  the  motions  of  water  for  practical  purposes” 

Manufactured 

540  W.  POPLAR  AVE.  THE  SCOTT  VINER  CO.  columbus,  ohio 

Makers  of  Scott  Improved  Green  Pea  Viners  and  Viner  Feeders. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Welcome  Riddance  of  the  Political  Ditsurbance — Buying  Is 
Quiet  but  not  Unusual — Market  in  Very  Substantial  Condition 

USINESS  IS  “HIGHBALLED”— In  railway  cir¬ 
cles  “highballed”  means  that  the  big  train  has  a 
clear  track  and  can  “go  to  it”  in  the  way  of  fast 
1  unning.  The  event  of  the  week,  everywhere,  was  the 
election,  and  the  general  opinion  seems  to  be  that  it 
marks  complete  approval  of  the  New  Deal  policies. 
If  it  does  not  quiet  the  croakers  of  ill,  it  will  at  least 
make  further  croaking  seem  foolish  and  impotent.  Ap¬ 
parently  it  has  proved  that  all  the  croakings  came  from 
but  a  few  small  frogs  in  a  very  large  pond.  All  lines 
of  industry  will  be  the  better  for  the  silencing  of  these 
mournful  ones,  if  from  nothing  else. 

Yes,  we  had  an  election  here  in  Maryland — the 
counties  against  the  City — and  the  counties  won. 
Sympathy  goes  to  the  new  Governor,  the  solitary  figure 
surrounded  by  a  sea  of  opposite  political  job-holders, 
a  president  of  a  great  corporation,  with  a  board  of 
directors  all  in  opposition  to  him.  Why  they  did  it 
this  way  is  something  that  only  the  politicans  can 
explain.  To  the  uninitiated  in  the  ways  of  the  wily 
politicians,  as  most  of  us  are,  it  does  not  seem  natural 
that  the  people  would  depose  a  tried  and  proven  Gov¬ 
ernor,  any  more  than  a  prosperous  firm  would  depose 
the  man  at  its  head  who  had  made  it  prosperous  and 
outstanding  among  its  contemporaries,  as  has  Gov¬ 
ernor  Ritchie  done  for  Maryland.  But  politics  is  not 
played  that  way. 

The  only  excuse  for  even  mentioning  politics  in  these 
pages  is  to  welcome  the  end  of  the  disturbance  to  or¬ 
derly  business,  for  the  furore  has  been  a  distinct 
deterrent. 

THE  MARKET — Operators  in  the  market  generally 
say  that  business  in  canned  foods  is  quiet,  but  this  is 
more  in  comparison  with  the  previous  hectic  activity 
than  as  a  departure  from  normal,  at  this  season  of  the 
year  particularly.  The  wave  of  buying  has  slowed 
down,  but  you  who  have  the  October  1st  report  as  of 
stocks  on  hand,  note  that  they  do  not  vary  materially 
from  former  reports;  in  fact  the  wonderment  is  that 
stocks  are  kept  at  such  a  uniform  level,  at  least  by  the 
jobbers  used  here  for  comparative  purposes.  You  will 
find  this  so  if  you  go  back  over  the  previous  reports. 
A  certain  amount  of  steady  purchasing  must  be  car¬ 
ried  on  to  effect  that  result.  And  it  is.  They  come 
into  the  market  every  day  for  the  supplies  they  need, 
and  trading  is  entirely  normal  right  now.  The  buy¬ 
ers  know  that  supplies  of  goods  are  not  more  than 
barely  sufficient  to  carry  the  market  until  new  goods 


can  be  produced,  and  that  to  meet  that  demand  the 
normal  carryover  will  be  called  upon  and  wiped  out. 
In  the  face  of  that,  how  can  lower  prices  be  expected? 
And  they  are  not  expected,  but  every  buyer  is  looking 
for  the  seller  who  will  weaken  and  so  permit  his  goods 
to  go  at  a  loss  to  him  but  at  a  profit  to  the  buyer. 

Much  is  being  made  of  a  little  weakness  in  canned 
tomatoes.  That  is  entirely  seasonal,  and  is  due  to 
clearing  outs  to  avoid  freezing  dangers,  or  the  cost 
of  prevention.  Those  who  do  sell  are  taking  their 
profits,  happy  over  a  quite  good  year,  and  are  turning 
eyes  towards  their  1935  operations. 

Spinach  canning  is  about  over  here,  and  prices  are 
advancing — No.  2’s  at  90c,  No.  at  $1.15,  No.  lO’s 
at  $4.  The  canning  of  pumpkin  is  about  done,  and 
that  market  is  stronger.  No.  2V2’s  are  quoted  at  80c, 
3’s  at  85c,  and  lO’s  at  $2.90  to  $3. 

String  bean  prices  have  been  fluttering,  but  with 
the  ending  of  the  fall  packing  everywhere,  this  market 
is  settling  and  will  soon  begin  to  improve.  No.  2  cut 
stringless  have  been  quoted  at  67VoC,  but  any  demand 
will  soon  move  that  back  to  70c  and  72i/-jc,  and  of 
course  not  many  canners  met  that  order-hungry-low 
quotation. 

Sweet  potatoes  have  been  getting  real  attention, 
and  2’s  are  held  at  75c,  21,^’s  at  82 3’s  at  95c,  with 
lO’s  at  $3,  all  f.  o.  b.  factory.  As  we  intimated  last 
week  those  are  canning-time  quotations,  and  you  may 
expect  them  to  advance  as  soon  as  the  season  closes, 
and  it  can  do  that  any  day. 

Probably  never  before  in  the  history  of  the  industry 
have  conditions  and  prices  been  so  thoroughly  sound 
as  they  are  today;  and  everyone  recognizes  that.  De¬ 
tails  are  given  in  other  market  reports. 

NEW  YORK  MARKET 

By “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Buying  Quiet — Large  Pear  Pack  Has  Moved  Well  and  Prices 
Are  Firm — Corn  Pack  Figures  Settle  Pro  Rata  Dis¬ 
pute — Tomatoes  a  Little  Soft — Peas  Quiet — Fruits 
Marking  Time 

New  York,  November  8,  1934. 

HE  SITUATION— Tuesday’s  holiday  cut  into  the 
week’s  activities  to  some  extent,  and  quiet  trading 
on  spot  prevailed  throughout  the  period.  Distribu¬ 
tors  are  not  in  the  market  for  additional  supplies  of 
canned  foods  in  any  volume,  and  are  carefully  study¬ 
ing  pack  statistics  and  their  own  inventory  position, 
before  extending  their  purchases  of  spot  supplies. 
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There  is  a  general  belief  that  some  price  concessions 
may  be  looked  for  on  some  items  closer  to  the  year-end. 

THE  OUTLOOK — Major  canned  foods  have  demon¬ 
strated  their  ability  to  hold  firmly  at  established  price 
levels  in  the  face  of  recent  slack  buying,  and  while  it 
is  conceded  that  some  price  cutting  may  be  looked 
for  on  the  part  of  canners  with  small  unsold  stocks 
which  they  are  anxious  to  clear  before  December  31 
inventories,  it  is  not  expected  that  these  offerings  will 
affect  the  general  market. 

PEAR  PACK  LARGE — The  trade  was  somewhat 
surprised  at  figures  compiled  by  the  Canners’  League 
of  California  showing  that  the  pack  of  pears  to  October 
1  totaled  2,738,839  cases,  as  compared  with  1,977,539 
cases  in  the  comparable  period  a  year  ago,  1,476,182 
cases  in  1932,  and  1,894,898  cases  up  to  October  1, 
1931.  Despite  the  larger  pack  this  season,  however, 
pears  have  moved  well  into  consuming  channels,  and 
the  market  is  firm,  with  stocks  principally  in  the  hands 
of  the  stronger  packers. 

FREE  PEACHES  STAGE  COME-BACK— Bearing 
out  earlier  season  reports  to  the  effect  that  California 
canners  were  prepared  to  give  free  peaches  another 
“whirl,”  the  Canners’  League  reports  a  total  pack  of 
434,270  cases  of  freestone  peaches  up  to  October  1. 
This  was  larger  than  the  packs  of  the  three  previous 
years  up  to  the  corresponding  date,  the  figures  for 
these  years  being  67,579  cases,  24,420  cases,  and 
74,649  cases  for  1933,  1932,  and  1931,  respectively. 

CORN  PACK  STATISTICS— Buyers  who  received 
pro  rata  deliveries  on  new  pack  canned  corn  have  the 
explanation  in  pack  figures  for  1934,  released  by  the 
National  Canners’  Association  this  week,  showing 
another  short  pack  of  this  product.  The  statistical 
position  of  the  market  is  disclosed  as  being  unusually 
strong,  with  but  4,855,456  cases  in  canners’  hands  as 
of  October  1  this  year,  against  holdings  of  6,737,598 
cases  on  the  same  date  a  year  ago,  another  short  pack 
year.  The  total  pack  for  1934,  based  on  24  2s,  is 
11,267,897  cases,  against  10,192,730  cases  a  year  ago. 
Prices  which  canners  will  receive  for  their  unsold 
stocks  from  the  pack  of  1934  are  substantially  over 
opening  prices  in  most  instances.  Corn  prices  were 
firmly  held  in  all  sections  this  week,  with  disclosure  of 
the  relatively  sparse  holdings  in  some  sections  bringing 
out  more  buying  interest. 

BOHACK  SALES  OFF — H.  C.  Bohack  Co.,  leading 
New  York  chain  grocers,  report  for  the  four  weeks 
ended  October  27  sales  of  $2,213,842.78,  against  $2,- 
356,779.15  in  the  corresponding  four  weeks  ago,  a 
decline  of  $142,936.37,  or  6.06  per  cent.  Sales  for  the 
first  39  weeks  of  1934,  however,  were  over  those  for 
the  comparable  period  in  1933,  totaling  $22,633,210.96, 
against  $22,173,875.99,  a  gain  of  $459,334.97,  or  2.07 
per  cent. 

TOMATOES — Lack  of  buying  interest  has  kept  the 
southern  market  in  a  rather  soft  position,  with  Is 


offered  at  50  cents,  2s  at  77i/^  to  80  cents,  3s  at  $1.15, 
and  10s  at  $3.65  to  $3.75.  Offerings  at  the  inside 
prices,  however,  are  not  large,  and  any  real  buying 
would  probably  clear  the  market  of  these  stocks,  which 
reputedly  represent  the  offerings  of  canners  with  but 
small  carryover  stocks,  which  they  are  anxious  to  clean 
out  before  the  year-end.  Prices  on  California  packs 
are  unchanged,  with  but  a  moderate  inquiry  reported. 
Indiana  canners  are  quoting  for  prompt  shipment  at 
$1.15  for  standard  2i^s,  and  $1.25  for  fancy  of  the 
same  size. 

SALMON — Chums  continue  to  offer  at  95  cents  to 
$1.00  per  dozen,  with  pinks  at  $1.00  to  $1.10  and  fancy 
Red  Alaskas  at  $1.70,  all  for  No.  1  tall,  f.  o.  b.  Pacific 
Coast.  Demand  is  irregular.  NRA  has  approved  an 
order  which  extends  until  December  31  the  period 
during  which  member-canners  may  sell  salmon  under 
a  price  decline  guarantee.  The  extension  of  the 
guarantee  period  was  granted  on  the  grounds  that  the 
Alaska  red  pack  this  year  was  unexpectedly  large,  this 
having  influenced  buyers  to  withhold  extensive  for¬ 
ward  purchases.  Under  the  terms  of  the  salmon 
canners’  code,  the  price  decline  guarantee  normally 
covers  only  the  period  July  1  to  September  1,  and  takes 
in  unshipped  stocks,  stocks  in  transit,  or  stocks  in 
buyer’s  warehouses. 

PEAS — There  has  been  little  new  business  apparent 
in  the  market  this  week  and  buyers  in  most  instances 
appear  adequately  covered  on  their  requirements  for 
the  balance  of  the  year.  Canners’  stocks  are  badly 
broken  as  to  assortments,  and  prices  continue  firmly 
held. 

CANNED  FRUITS — Little  of  interest  has  developed 
in  the  market  for  California  canned  fruits  during  the 
week,  and  prices  f.  o.  b.  California  and  Northwestern 
canneries  remain  unchanged.  While  canners  in  many 
instances  are  holding  only  small  unsold  stocks,  and  it 
would  be  natural  to  expect  a  few  of  the  smaller  interest 
to  move  small  surpluses  “at  a  price”  there  is  as  yet 
no  evidence  of  price  weakness.  Buyers  are  of  the 
opinion,  however,  that  some  bargain-priced  lots  may 
make  their  appearance  toward  the  middle  of  December 
and  that  these  stocks  can  be  picked  up  for  prompt 
loading  at  attractive  prices,  reaching  the  East  Coast 
sometime  in  January,  after  the  completion  of  year- 
end  inventories.  Eastbound  intercostal  vessels  are  re¬ 
ported  to  be  carrying  record  cargoes  of  canned  fruits, 
and  it  is  evident  that  Coast  packers  are  clearing  their 
warehouses  rapidly  in  fulfillment  on  orders  booked  on 
new  pack  on  future  contracts  and  additional  spot  sales. 

PINEAPPLE — The  much-talked  advance  in  pine¬ 
apple  prices  has  not  as  yet  materialized,  but  buyers 
have  filled  their  requirements  rather  liberally  in  the 
belief  that  higher  prices  would  eventuate.  Canners 
are  offering  for  Coast  shipment  at  $1.45  for  standard 
2s  and  $1.50  for  fancy,  with  2V2S  quoted  at  $1.70  for 
standards  and  $1.80  for  fancy.  No  10s  are  firm  and 
unchanged,  with  a  good  movement  reported. 
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CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  "The  Canning  Trade” 

General  Firmness  in  All  Market  Prices,  Though  a  Little  Shad¬ 
ing  in  Indiana — New  Grapefruit  Expected  About  November 
15th — Evaporated  Milk  Code  Held  Up 

Chicago,  Ill.,  November  8th,  1934. 

A  NENT  THE  CANNERS’  CONVENTIONS— Was 
reading  the  other  day  about  the  famous  Order 
/  \of  the  Bath.  It  seems  that  membership  was 
awarded  only  after  the  candidate  had  thoroughly 
cleansed  himself.  According  to  the  story,  a  certain 
Geoffrey  was  the  first  to  receive  the  honor  from  Henry 
the  First,  founder.  Geoffrey  probably  had  performed 
some  heroic  deed  and  was  ushered  into  the  Royal  Pres¬ 
ence  covered  with  the  grime  of  battle.  The  King  or¬ 
dered  the  man  to  be  scrubbed  and  thus  came  the  in¬ 
spiration — Knight  of  the  Bath. 

How  about  some  canners  that  will  attend  the  many 
State  and  Sectional  Conventions  this  Fall  and  the  Na¬ 
tional  Meeting  in  January  doing  a  little  “scrubbing” 
as  applied  to  their  policies  and  make  the  determination 
to  rid  their  industry  of  the  many  unfair  practices  that 
have  crept  into  it. 

HOW’S  THE  MARKET?— The  best  way  to  reply 
is  that  as  far  as  our  local  trade  is  concerned,  the  mer¬ 
chandising  season  is  over.  The  late  months  of  a  year 
are  usually  slow  as  far  as  actual  buying  from  canners 
is  concerned,  but  this  year  it  is  somewhat  more  pro¬ 
nounced  because  buyers  generally  purchased  far  heav¬ 
ier  during  the  past  summer  and  early  fall  than  they 
had  for  the  previous  two  or  three  years. 

Retail  trade  is  reported  as  highly  satisfactory  and 
there  is  a  good  movement  from  jobber  to  retailer  and 
from  retailer  to  consumer. 

GENERAL  MARKET — Firmness  continues  in  prac¬ 
tically  all  items.  Here  and  there  a  bit  of  a  disposition 
is  manifested  to  clean  up  a  small  lot  but  in  the  main 
prices  are  more  than  held  stable. 

THE  LABELING  QUESTION— The  general 
thought  in  Chicago  on  this  much  discussed  topic  is 
that  the  A.  &  P.  (for  their  own  gain  and  convenience) 
tried  to  “steal  a  march.” 

Then  too  there  are  many  who  stoutly  maintain  that 
this  labeling  plan  has  no  place  in  the  National  Recov-» 
ery  Program;  that  it  rightfully  belongs  under  the 
Food  and  Drug  Department,  and  that  it  should  rest 
until  the  New  Food  Law,  which  is  sure  to  come  up  in 
the  next  Congress,  is  before  the  industry. 

TOMATOES — Rumor  has  it  that  there  has  been 
some  shading  of  prices  out  of  Indiana,  but  in  the  main 
canners  are  holding  firm  at  prices  reported  in  this 
column  last  week.  There  is  very  little  business 
passing. 

CORN — The  demand  continues  unusually  good. 
Every  day  sees  orders  recorded,  principally  for  No.  2 
tin  Standard  Corn  at  prices  ranging  from  95c  to  $1.05, 
depending  entirely  upon  quality.  During  the  past 
week,  a  few  lots  of  No.  10  tin  Extra  Standard  Corn 
have  shown  up  and  were  quickly  purchased  at  prices 
around  $6  to  $6.25  f.  o.  b.  Wisconsin  cannery. 


PEAS — Everyone  is  looking  forward  to  the  Wiscon¬ 
sin  Canners  Annual  Convention  in  Milwaukee,  Hotel 
Schroeder,  next  Monday  and  Tuesday.  There  is  noth¬ 
ing  special  to  report  in  Peas  except  the  fact  that  re¬ 
sale  lots  continue  to  be  the  real  feature,  and  when 
these  are  olTerd  in  Alaskas  and  reasonably  priced, 
no  trouble  to  effect  sales  is  had.  For  example :  No.  2 
tin  Standard  Wisconsin  No.  4  Alaskas  at  $1.15;  No.  2 
tin  Fancy  No.  3  sieve  Sweet  Peas  at  $1.60;  No.  2  tin 
Fancy  No.  4  sieve  Sweet  Peas  at  $1.35;  No.  2  tin 
Standard  No.  3  sieve  Alaskas  at  $1.20,  all  f.  o.  b.  Wis¬ 
consin  Cannery  is  the  basis  at  which  recent  sales  have 
been  made. 

GRAPEFRUIT — More  interest  is  being  noted  in 
this  item  as  the  packing  season  nears.  Reports  have 
it  that  Florida  canners  will  be  ready  to  ship  around 
the  15th  to  20th  of  this  month. 

One  prominent  buyer  in  the  market  went  on  record 
in  saying  that  Florida  canners  don’t  want  to  forget 
the  experience  of  a  number  of  years  ago  when  by  the 
packing  and  shipping  of  early  grapefruit  the  industry 
suffered  an  irreparable  loss.  The  market  continues 
firm  on  the  basis  of  95c  for  No.  2  tins. 

CALIFORNIA  FRUITS — Peaches,  Apricots,  Royal 
Anne  Cherries,  Fruits  for  Salad  and  all  other  items  in 
the  line  are  firmly  held  but  Chicago  jobbers  having 
comfortable  stocks,  have  not  been  purchasing  heavily. 
Indeed  the  only  business  recorded  has  been  fill-ins. 

SPINACH — Some  interest  has  been  manifested  this 
week.  Baltimore  Fall  Pack  doesn’t  seem  to  be  attrac¬ 
tively  priced  as  Fancy  Western  Packs  are  available  on 
a  competitive  basis.  No.  21/2  Fancy  California  Spin¬ 
ach  has  sold  at  $1.10  f.  o.  b.  Coast. 

EVAPORATED  MILK — The  independent  canners 
seem  to  still  have  trouble  in  getting  their  position 
clearly  outlined  before  the  Washington  Officials,  and 
little  or  no  progress  has  been  made  in  bringing  to  a 
head  the  Marketing  Agreement,  a  meeting  on  which 
was  held  in  Chicago  some  week  or  ten  days  ago.  Evap¬ 
orated  Milk,  however,  is  moving  in  good  quantities, 
basis  $2.45  delivered  for  tails. 

BUSINESS  BOOKS — The  Bureau  of  Business  Re¬ 
search,  Harvard  Business  School  of  Boston,  Mass.,  has 
issued  two  books  entitled;  Chain  Store  Expenses  and 
Profits ;  Truck  Selling.  These  are  well  worth  reading 
by  all  canners.  The  books  cost  $1  each  and  can  be 
secured  by  writing  to  Harvard  Business  School. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  "The  Canning  Trade” 

Shrimp  Season  Half  Gone  and  Supply  Short — No  Surplus 
Likely — Mild  Winter  Predicted — Oysters  Move 
Better — Fall  String  Bean  Pack  Is  Over 

Mobile,  Ala.,  November  8,  1934. 

SHRIMP — Production  of  shrimp  in  this  section  con¬ 
tinues  at  a  moderate  gait  and  it  is  hoped  that  it 
will  not  stop  altogether,  because  the  season  is  now 
half  gone  and  it  has  not  made  much  of  a  showing  in 
the  way  of  quantity  produced.  The  shrimp  is  of  very 
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good  size  to  can,  being  large  and  as  the  boats  are  able 
to  make  quick  trips  to  the  cannery,  the  raw  material 
is  in  fresh  condition  when  put  in  the  cans,  which  en¬ 
ables  the  packers  to  turn  out  a  first  class  product  in 
every  respect. 

It  is  difficult  to  say  what  the  sale  of  any  commodity 
will  be  nowadays,  therefore,  it  is  best  to  steer  clear 
from  excessive  surplus,  but  in  the  case  of  the  shrimp 
pack  this  year.  Mother  Nature  seems  to  have  taken  the 
matter  in  hand  and  reduced  production  to  a  safe 
margin,  which  may  or  may  not  be  too  safe,  because 
the  canners  appear  to  have  orders  waiting  for  the 
shrimp  and  they’re  shipped  out  as  fast  as  packed, 
which  may  run  them  very  short. 

The  market  on  raw,  headless  shrimp  continues  dull, 
which  enables  the  canneries  to  get  a  good  portion  of 
the  shrimp  that  would  otherwise  go  to  the  raw,  head¬ 
less  shrimp  shippers  and  the  factories  are  taking  every 
shrimp  that  they  can  get. 

The  raw,  headless  shrimp  market  and  the  canned 
shrimp  market  don’t  often  work  together  and  a  good 
many  times  it  happens  as  it  does  today.  There  is  poor 
demand  for  raw,  headless  shrimp  and  a  good  demand 
for  canned  shrimp;  other  times  it  is  the  reverse,  so 
you  can’t  tell  how  raw,  headless  shrimp  are  selling  by 
the  way  that  canned  shrimp  are  moving,  because  they 
travel  in  different  channels  of  commerce.  This  is  no 
doubt  the  case  with  all  food  commodities,  and  while 
the  “early  bird”  that  gets  his  canned  product  on  the 
market  first  usually  has  the  edge  on  his  competitor  in 
the  way  of  sales,  yet  it  does  not  always  follow  that  he 
gets  the  highest  price  and  sometimes  the  fellow  that 
is  left  with  a  carry  over  is  the  one  that  gets  top-notch 
prices  after  the  packing  is  over  with. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  for  No.  1  medium,  and  $1.20  per 
dozen  for  No.  1  large,  f.  o.  b.  cannery. 

OYSTERS — We  had  cool  weather  this  past  week 
and  it  stimulated  the  consumption  of  oysters,  which 
was  very  much  needed,  as  the  “Indian  Summer” 
temperature  that  we  had  had  all  but  stopped  the  sale 
of  raw  oysters. 

We  haven’t  had  a  frost  yet  in  this  section,  which 
shows  how  mild  the  fall  has  been  up  to  the  first  week 
in  November,  and  if  we  accept  the  prediction  of  a 
scientist  as  true,  we’re  going  to  have  a  mild  winter 
for  seven  years  to  come,  due  to  spots  in  the  sun. 

From  the  prediction  of  this  astronomer,  it  would 
seem  that  the  oystermen  and  coalmen  are  in  for  dull 
business  for  many  years  to  come  unless  folks  learn  to 
eat  oysters  when  the  weather  is  balmy. 

The  price  of  spot  cove  oysters  is  $1.10  per  dozen  for 
five  ounce  and  $2.20  per  dozen  for  10  ounce,  f.  o.  b. 
factory,  with  a  very  light  stock  left  in  the  warehouse 
of  the  packers. 

The  canning  of  oysters  will  start  in  this  section  on 
December  1,  but  will  hardly  get  under  way  until  about 
December  10. 


The  price  of  the  new  pack  cove  oysters  is  $1.05  per 
dozen  for  five  ounce  and  $2.10  per  dozen  for  10  ounce, 
f.  o.  b.  cannery. 

STRINGLESS  BEANS— The  fall  bean  pack  is  over 
with  in  this  section  and  as  it  was  predicted,  it  was  of 
short  duration  and  it  does  not  ever  figure  anything 
like  the  spring  bean  pack,  which  is  the  most  important 
vegetable  pack  that  we  have. 

The  price  of  cut  stringless  beans  is  80  cents  per 
dozen  for  No.  2 ;  $1.10  per  dozen  for  No.  2i/^,  and  $4.00 
per  dozen  for  No.  10,  f.  o.  b.  factory. 
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CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Rain  and  Cold  Weather  End  Tomato  Canning — Market 
Marches  on  Despite  Election  Turmoil — Exports  Larger — The 
Pear  Pack — Freestpne  Peach  Pack 

San  Francisco,  November  8th,  1934. 

The  end — California  has  had  another  taste  of 
rain  during  the  week  and  this  will  probably  put 
an  end  to  the  packing  of  tomatoes,  especially  since 
the  storm  has  been  followed  by  cool  weather.  Most 
canneries  have  been  closed  for  some  time  and  the  pack¬ 
ing  season  may  be  regarded  as  at  an  end,  except  for 
such  products  as  ripe  olives,  fruits  for  salad,  which  is  a 
re-manufactured  article,  and  pumpkin  and  sweet  po¬ 
tatoes,  which  may  be  packed  on  a  small  scale.  There 
will  be  a  pack  of  winter  spinach,  but  indications  are 
that  this  will  be  a  light  one,  even  with  favorable  grow¬ 
ing  conditions. 

THE  ELECTION — Despite  the  hullabaloo  over  the 
State  election,  which  attracted  national  and  even  inter¬ 
national  attention,  with  a  distinguished  native  of  Bal¬ 
timore  fighting  it  out  with  a  corn  husker  from  Iowa 
for  gubernatorial  honors,  the  canned  food  market  has 
been  moving  along  quite  serenely.  While  business  in 
this  line  has  slowed  down  somewhat  of  late,  this  is 
simply  in  keeping  with  stocks,  a  very  large  part  of 
the  pack  being  out  of  first  hands,  with  assortments 
limited.  Few  changes  in  price  have  been  made  during 
the  last  couple  of  weeks  and  these  have  been  of  a 
minor  character.  The  big  advances  over  opening 
prices  have  long  since  been  made,  and  if  there  are  any 
later  on  in  the  season  they  are  expected  to  be  modest 
ones. 

EXPORTS  LARGER — Exports  of  Coast  canned 
products  are  larger  this  fall  than  a  year  ago,  according 
to  the  latest  figures  available.  The  movement  of  pears 
in  August,  for  example,  amounted  to  368,324  cases,  or 
almost  exactly  four  times  the  shipments  made  during 
the  corresponding  month  of  last  year.  Shipments  of 
peaches  for  the  same  month  amounted  to  359,600  cases, 
a  gain  of  more  than  seventy  per  cent  over  the  ship¬ 
ments  of  a  year  ago.  A  substantial  gain  was  also 
made  in  shipments  of  asparagus,  but  those  of  apri¬ 
cots  and  pineapple  were  less. 
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PEARS — The  Bartlett  pear  pack  in  California  to 
October  1  amounted  to  2,738,839  cases,  according  to 
figures  compiled  by  the  Canners  League  of  California. 
Reduced  to  the  No.  21/2  basis  the  pack  was  2,662,842 
cases.  This  organization  announces  that  on  October 
1,  two  or  three  canners  had  not  completed  their  pack, 
but  that  the  quantity  canned  after  that  date  would  be 
very  small  and  would  be  included  in  the  pack  figures 
issued  at  the  end  of  the  year.  By  sizes  the  output  was 
as  follows:  No.  2i/,,  1,396,506;  No.  10,  472,472; 
No.  3,  787;  No.  2  tall,  190,450;  No.  1  tall,  462,032; 
No.  1  flat,  11,978;  8-oz.,  202,755,  and  miscellaneous 
sizes,  1,859.  The  pack  is  the  largest  in  the  past  five 
years. 

FREESTONE  PEACHES — Pack  figures  covering 
freestone  peaches  have  also  been  compiled,  the  output 
amounting  to  343,270  cases,  cannery  run,  or  340,011 
cases,  reduced  to  the  No.  21/2  size.  By  sizes  the  pack 
was  as  follows :  No.  2i/2>  192,797 ;  No.  10,  85,945 ; 
No.  2  tall,  7,817 ;  No.  1  tall,  56,446,  and  8-oz.,  265.  The 
pack  was  the  largest  in  several  years,  being  more  than 
five  times  that  of  1933  and  almost  fifteen  times  that 
of  1932.  The  larger  pack  was  due,  of  course,  to  the 
fact  that  it  was  not  restricted,  as  was  the  case  with 
cling  peaches. 

VEGETABLE  CUTTING  BEE— Members  of  the 
Canners  League  of  California  interested  in  vegetable 
packing  will  gather  at  San  Francisco  November  13 
for  the  annual  vegetable  cutting  held  under  the  aus¬ 
pices  of  the  League.  Asparagus,  spinach,  tomatoes 
and  tomato  products  will  come  in  for  special  attention. 
The  fruit  cuttings  are  usually  held  in  the  spring  in 
connection  with  the  annual  meeting  of  the  League, 
with  the  vegetable  cutting  in  the  winter.  This  year’s 
vegetable  cutting  event,  coming  right  at  the  end  of  the 
tomato  packing  season,  will  be  of  special  interest. 

SARDINES — The  packing  of  sardines  in  the  south¬ 
ern  part  of  the  State  started  the  first  of  the  month, 
and  will  continue  until  the  end  of  March.  A  pack  of 
about  700,000  cases  is  planned,  according  to  prelimi¬ 
nary  estimates.  The  season  opens  earlier  in  Mon¬ 
terey  Bay  district,  packing  having  been  under  way 
there  for  several  weeks. 

TO  THE  LAWYERS — Arthur  L.  Johnson,  attorney 
for  the  California  State  Labor  Commission,  has  voiced 
opposition  to  the  petition  of  the  law  firm  of  Dinkel- 
spiel  &  Dinkelspiel,  of  San  Francisco,  that  it  be  grant¬ 
ed  $10,000  as  attorneys  for  the  receiver  of  the  Golden 
State  Asparagus  Corporation  for  approximately  two 
and  a  half  years.  In  opposing  the  petition  Attorney 
Johnson  set  forth  that  Federal  Judge  Lauderback  had 
allowed  the  firm  $14,000  in  the  first  year  of  the  receiv¬ 
ership  and  suggested  that  this  was  sufficient.  This 
fee  was  under  inquiry  in  the  congressional  investiga¬ 
tion  that  led  to  impeachment  proceedings  against 
Judge  Louderback.  Martin  Dinkelspiel  argued  that 
the  $10,000  represented  but  $150  a  month,  to  which 
Mr.  Johnson  replied  that  at  that  same  rate  for  the 
whole  period  of  the  receivership  the  attorney  fee  would 
be  $6300,  compared  with  a  requested  total  of  $24,000. 
Judge  Louderback  has  postponed  a  decision. 


'GRAMS  oF  INTEREST 

ROSS  W.  MORRIS  plans  to  establish  a  custom  can¬ 
nery  at  Huntington,  Indiana,  next  season,  to  feel  out 
the  possibilities  of  a  commercial  plant  there. 

BECAUSE  OF  THE  HEAVY  PACK  of  salmon  in 
Alaska,  the  N.  R.  A.  has  approved  an  order  extending 
until  December  31st,  the  period  during  which  canners 
may  sell  their  product  under  a  guarantee  against  price 
decline.  While  there  has  been  a  splendid  business 
booked  on  salmon,  buyers  in  some  quarters  have  hesi¬ 
tated  to  make  commitments  and  the  order  is  expected 
to  stimulate  sales. 

LIBBY’S  NEW  LINE  of  Baby  Foods  are  to  be  fea¬ 
tured  in  a  National  advertising  campaign.  Dr.  George 
Caldwell  is  in  charge  of  the  baby  food  laboratory. 

ROY  IRONS,  Clyde,  Ohio,  Secretary  of  the  Na¬ 
tional  Kraut  Packers  Association,  and  Ohio  Canners 
Association,  has  had  another  secretarial  duty  bestowed 
upon  him.  The  Canning  Industry’s  Compliance  Com¬ 
mittee  for  Ohio  elected  him  as  their  executive  secre¬ 
tary  at  a  meeting  at  Columbus,  October  20th. 

ZELIC  SIME,  President  of  the  Commercial  Club 
of  Toledo,  Iowa,  has  appointed  a  committee  to  investi¬ 
gate  the  possibilities  for  reopening  the  canning  plant 
there. 

SOME  LARGE  SHIPMENTS  of  canned  pineapple 
are  now  coming  out  of  the  Hawaiian  Islands  to  San 
Francisco.  The  Matson  freighter  Manukai,  arriving 
the  last  day  of  October,  brought  175,000  cases,  which 
would  mean  a  large  fruit  pack  for  some  mainland 
concerns. 

BY  THE  MIDDLE  OF  NOVEMBER,  shrimp  can¬ 
neries  producing  about  two-thirds  of  the  pack,  will  be 
under  Government  supervision.  Eleven  plants  have 
already  qualified  and  are  now  under  Government  in¬ 
spection,  while  nine  others  are  making  final  prepara¬ 
tions.  Those  now  using  inspection  are :  Antioch 
Packing  Company,  Biloxi  Canning  and  Packing  Com¬ 
pany,  Dorgan-McPhillips  Packing  Corporation,  Galle 
Packing  Company,  Indian  Ridge  Packing  Company, 
Mavar  Fish  and  Oyster  Company,  Mexican  Gulf  Pack¬ 
ing  Company,  Pelican  Lake  Oyster  and  Packing  Com¬ 
pany,  Robinson  Canning  Company,  Sea  Coast  Packing 
Company,  Southern  Shell  Fish  Company. 

THE  ANNUAL  CONVENTION  of  the  Ozark  Can¬ 
ners  Association  will  be  held  at  the  Metropolitan  Hotel, 
Springfield,  Missouri,  January  3rd  and  4th,  1935. 

RAY  MALING  COMPANY,  INC.,  Hillsboro,  Ore¬ 
gon,  have  installed  kraut  canning  equipment  in  their 
Woodburn,  Oregon,  plant. 

THE  DATE,  DECEMBER  6th,  1934,  has  been  set 
for  the  Annual  Meeting  of  the  lowa-Nebraska  Canners 
Association  at  the  Fort  Des  Moines  Hotel,  Des  Moines, 
Iowa. 

THE  MINNESOTA  CANNERS  ASSOCIATION 
will  meet  on  December  7th  at  Radison  Hotel,  Minne¬ 
apolis,  for  their  Annual  Convention. 
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With  Canned  Foods  Distributors 

{Continued  ftom  page  14) 

“The  food  brokers  have  consistently  maintained  one 
position  in  the  entire  fight.  It  is  a  position  assumed 
and  publicly  announced  thirty  or  more  years  ago,  when 
the  Association  was  formed.  Members  of  the  Associa¬ 
tion  are  also  proud — proud  because  their  attitude  has 
been  based  upon  the  broad,  ethical  basis  that  fair  meth¬ 
ods  of  competition,  among  themselves  and  within  the 
entire  grocery  industry,  must  be  firmly  established  and 
as  firmly  maintained. 

“I  would  like  to  take  this  opportunity  to  pay  my  re¬ 
spects  to  the  courage  and  sincerity  of  Armin  W.  Riley, 
Deputy  Administrator  in  (charge  of  the  Food  Codes. 
He  sees  the  evil  in  the  industry  and  has  the  courage 
to  call  diversion  of  brokerage  to  buyers  what  it  really 
is,  a  price  discrimination  in  favor  of  the  few  and  not 
available  to  the  many.  After  his  Chicago  speech  in 
which  he  publicly  stated  in  substance  that  diversion 
of  brokerage  to  buyers  must  go,  there  were  those  who 
said  that  he  was  fighting  the  brokers’  fight. 

“This  characterization  is  quite  incorrect.  This 
fight  is  much  bigger  than  the  broker.  The  unearned 
rebate  in  the  name  of  brokerage,  which  has  been  avail¬ 
able  to  a  few  large,  monopolistic  buying  groups,  puts 
them  at  a  tremendous  advantage  over  other  buyers,  to 
whom  the  rebate  is  not  available.  The  continuance 
of  this  evil  practice  has  fast  been  driving  the  food 
distribution  industry  into  monopolistic  groups.  In  the 
real  sense,  and  in  the  larger  sense,  the  brokers’  interest 
is  only  incidental,  although  he  has  a  very  real  interest. 
Monopoly,  with  its  attendant  evils  and  crushing  power, 
threatens  the  very  existence  of  the  individual  buyer. 
It  also  threatens  the  existence  of  the  food  manufac¬ 
turer. 

“The  only  hope  of  fair  prices  is  a  large  group  of 
independent  buyers  who  can  compete  on  an  equal  foot¬ 
ing,  with  any  organization,  no  matter  how  large,  ask¬ 
ing  favors  from  none,  but  demanding  that  special  priv¬ 
ileges  shall  be  denied  to  all.  It  is  the  principle  in  which 
Mr.  Riley  and  the  Administration  are  interested,  and 
it  is  the  principle  involved  for  which  the  food  broker 
is  fighting. 

“During  the  code  struggles,  there  have  been  many 
things  said  about  the  food  brokers,  and  the  manner  in 
which  they  were  trying  to  establish  a  monopoly,  pre¬ 
scribing  the  methods,  by  which  the  first-hand  sales  of 
grocery  products  should  be  made.  The  food  brokers 
have  been  accused  of  trying  to  set  the  pattern  for  a 
substantial  portion  of  the  food  industry,  and  without 
regard  to  the  laws  of  economics,  have  been  trying  to 
run  the  industry. 

“Nothing  could  be  further  from  the  truth.” 

THE  BOOK  YOU  NEED  ! ! 

“A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


NO  BROKERAGE  TO  COMMERCIAL  BUYERS 

Administrative  Order  No.  X-98  DOES  NOT  Give  Privileges 
to  Commercial  Buyers 

Circular  National  Food  Brokers  Association 

Indianapolis,  Ind.,  October  29th,  1934. 

Administrative  Order  No.  x-98,  quoted  in 
Bulletin  No.  849,  has  been  discussed  widely  in 
%  the  trade  press,  and  certain  interests  have  been 
quoted  as  saying  that  under  that  order  alleged  co¬ 
operatives  formed  by  wholesale  and  retail  grocers 
would  be  permitted  to  collect  brokerage  on  their  pur¬ 
chases.  The  opinion  of  your  Association  was  ex¬ 
pressed  briefly  in  Bulletin  No.  849. 

On  October  24th,  George  C.  Teal,  secretary  of  the 
Pacific  Canned  Salmon  Brokers  Association  of  Seattle, 
sent  the  following  wire  to  G.  A.  Lynch,  then  Adminis¬ 
trative  Officer  of  N.  R.  A.,  who  signed  the  Order  for 
the  National  Industrial  Recovery  Board: 

“Is  Administration  Order  X-98  intended  to 
apply  only  to  bona  fide  consumer  co-operatives  or 
will  it  also  include  commercial  buying  agencies 
chains,  wholesale  groups,  etc.  If  the  latter  the 
reported  statement  Armin  Riley,  October  9th, 
Chicago,  to  food  grocery  chain  stores  and  this  or¬ 
der  utterly  irreconcilable.  Will  you  please  night 
wire  collect  an  answer  that  will  make  clear  con¬ 
fusion  existing  account  foregoing  covering  brok¬ 
erage  payment.” 

In  reply,  on  Otcober  25th,  Mr.  Teal  received  the  fol¬ 
lowing  wire  over  the  signature  of  Linton  M.  Collins, 
Acting  Division  Administrator  for  Division  No.  8  of 
N.  R.  A.,  the  man  who  approved  the  Order,  largely 
In  behalf,  so  we  are  informed,  of  the  farmer  coopera¬ 
tives  : 

“Retel  to  G.  A.  Lynch  Order  X-98  applies  only 
to  cooperatives  conforming  with  administrative 
order  X-35.  In  any  doubtful  case  this  adminis¬ 
tration  is  authorized  to  determine  whether  an  or¬ 
ganization  is  such  a  bona  fide  and  legitim’ate  co¬ 
operative  as  to  be  entitled  to  benefits  of  execu¬ 
tive  orders  permitting  payment  of  brokerage 
commissions.  Commercial  buying  agencies,  chains 
and  wholesale  groups  ARE  NOT  within  this  classi¬ 
fication.” 

It  seems  evident  that  the  policy  of  the  Administra¬ 
tion  will  be  enforced  as  expressed  by  Mr.  Riley,  as  pre¬ 
viously  quoted,  when  he  said:  “I  do  not  believe  that 
any  buyer  or  anyone  connected  -  with  a  buyer  should 
be  permitted  to  obtain  brokerage.” 

ji  jt 

CODE  VIOLATIONS  IN  THE  OZARKS 

A  S  the  result  of  widespread  non-compliance  among 
/A  canners  in  the  Ozarks,  the  N.  R.  A.  Compli- 
/  \  ance  Director  at  Little  Rock  announces  that 

he  has  docketed  cases  against  nine  firms  in  Arkansas 
for  violations  of  the  labor  provisions  of  the  Canning 
Code.  The  cases  have  grown  out  of  investigations 
conducted  by  the  N.  R.  A.  Compliance  Director  in 
cooperation  with  a  field  investigator  of  the  Canning 
Code  Authority. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  "N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Colossal,  No.  2% . 

Peeled,  No.  2% . . . 

Largre,  No.  2% . . . 

Peeled.  Mo.  2%. 

Medium,  No.  2 


N.Y. 

t2.45 

f2.46 


Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  2 . 

Large,  No.  2 . . 

Tips,  White,  Manunoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 

BAKED  BEANSt 

Iti  . . 

No.  2%  . 

No.  10  . 


2.60 

1.90 


t2.00 


BEANSt 

Stringless  Stand.  Cut  Gri'en,  No. 
Standard  Cut  Green,  No.  10.... 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . . 

Standard,  No.  10 . 


.■17 ',A.. 
.90  .. 

3.25  . 


.6-1/2  t.72i/i 
3.35  t3.50 
.85  . 


LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  and  White . 

No.  10  . . 

No.  2  Fresh  White . 

No.  10  . 

Soaked.  No.  2 . 

BEETSt 

Baby,  No.  2 . 

Wliole,  No.  2 . 

Whole,  No.  2M! . 

Whole.  No.  10 . 

Cut.  No.  2 . 

Cut.  No.  2% . 

Cut,  No.  10 . 


.70  t.70 

3.60  t3.60 


1.45  tl.35 

7.00  . 

1.20  tl.lO 


.86  . 

4.26  . 

.80  t.75 

4.00  . 


1.40  tl.30 

1.00  . 

1.15  . 

3.60  . 

.80  . 

1.00  . 

3.26  . 


CARROTS* 

Standard  Sliced,  No.  2 . 76 

Sliced,  No.  10 .  3.76 

Standard,  Diced,  No.  2 . 70 

Diced.  No.  10 .  3.60 

CORN* 

Golden  Bai  tarn.  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . . 

Shoepeg,  Fancy,  No.  2 .  1.35 

Extra  Standard,  No.  2 .  1.25 

Standard,  No.  2 .  1.16 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 .  1.06 


.70 

8.76 

.80 

4.26 


Standard,  No.  10, 

HOMINY* 

Standard  Split,  No.  2,  Tall . 60 

No.  2%  . 75  . 

No.  10  . 2.90  „., 

MIXED  VEGETABLES* 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . . . 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . . 

No.  'to  . 

PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois - 

No.  2  Fancy  Sweeta,  2s__ — ... 

No.  2  Fancy  Sweets,  38..._. 

No.  2  Fancy  Sweets.  4s. 

No.  2  Fancy  Sweets,  6s . . . . 

No.  8  Std.  Sweets,  6s. 

No.  1  Early  June,  4s . 

No.  2  Std.  Alaskas,  Is.... 

No.  2  Std.  Alaskas,  2s.... 

No.  2  Std.  Alaskas.  3s.., 

No.  2  Std.  Alaskas,  4s.. 

No.  10  Std.  Alaskas,  2s.. 

No.  10  Std.  Alaskas,  3s.. 

No.  10  Std.  Alaskas,  4s.. 

PUMPKIN* 

Standard,  No.  2% . 

No.  3  . 

No.  10  . 


1.36 

1.20 

1.10 


tl.l6 

tl.06 


.80 

.86 

2.90 


tl.l6 

t3.75 


1.06 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 

No.  2%  .  1.00  tl.15 

No.  3  . 

No.  10  .  3.05  t3.75 

SPINACH* 

Standard.  No.  2 . 90  . 

No.  2y2  .  1.15  tl.15 

No.  3  . 

No.  10  .  4.00  t3.75 

California,  f.  o.  b.  Coast* 

Standard,  No.  2^ . . 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .76  . . 

No.  21/.  . 821/.  t.90 

No.  3  . 96  1.00 

No.  10  .  3.00  t3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

F.  O.  B.  County . 57i/^ . 

No.  2  . 90  . 

F.  O.  B.  County . 85  . 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.25  . 

No.  10  .  4.25  . 

F.  O.  B.  County . 4.15  . 

Standard.  No.  1 . .62%  t..'i0 

F.  O.  B.  County . 50  . 

No.  2  . 82% . 

F.  O.  B.  County . 77%  t.77% 

No.  2%  .  1.12% . 

F.  O.  B.  County .  1.10  . 

No.  3  .  1.20  tl.17% 

F.  O.  B.  County .  1.15  . 

No.  10  .  3.85  . 

F.  O.  B.  County .  3.75  t3.75 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard.  No.  1  Whole  Stock . 55  . 

No.  10,  Whole  Stock .  4.00  . 

Standard,  No.  1  Trimmings . 


TOMATO  JUICE* 

No.  1  . 

No.  10  . 

*3.00 

Canned  Fruits 

APPLES*  (F.  0.  B.  Factory) 

Maine,  No.  10 . 

Miehiiran,  No.  10 . 

— 

— 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  3 . 

3.90 

4.00 

3.60 

*1.00 

APRICOTS*  (California) 

Choice,  No.  2V/ . 

Fancy,  No.  2% . 

BLACKBERRIES* 

2.50 

*2.60 

No.  8  . 

No.  10  water . 

No.  2,  Preserved . . . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Stsmdard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

F.xtra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 . 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2 . . 

No.  10  . . . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice. . 

No.  2  Juice . 

No.  6  Juice . . . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . 

California  Bartletts,  Standard  2%.. 

Fancy  . 

Choice  . 

Standard,  No.  10................»..,.„.......... 


6.75  t6.00 


5.25 


t2.10 

t2.30 

12.45 


1.00  . 

4.50  . 

1.75  tl.75 

.  t2.20 

2.00  tl.96 
_  *6.76 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2%,  Y.  C.  1.85  tl.65 

Choice,  No.  2%,  Y.  C .  2.10  tl.75 

Fancy.  No.  2%.  Y.  C . .  tl.95  • 

Extra  Sliced  Yellow,  No.  1  Tails....  _  _ 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  *4.26 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% .  2.25  *1.80 

Sliced,  Standard.  No.  2%..>. . .  .... _  *1.70 

Sliced,  Extra,  No.  2 . : .  *1.60 

Sliced,  Standard,  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . . . 

Crushed,  Extra,  No.  10 .  7.00  *5.25 

Eastern  Pie,  Water,  No,  10 . 

Porto  Rico  No.  10 . . 


RASPBERRIES* 

Black  Wacter,  No.  2 . —  — ~ 

Red,  Water,  No.  2 .  . 

Black,  Syrup,  No.  2 .  »..._ 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 .  - _ 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . . . 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.40  *2.50 

No.  10s  .  9.00  *8.60 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . . . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory . . . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  6.25 

%-lb.  cases,  1  doz .  3.25 

%-lb.  cases,  1  doz . 

OYSTERS* 

Standards,  4  oz . . . „....„ 

6  oz _ _ _ _  1.10  *1.10 

8  oz . 

10  oz .  *2.20 

Selects,  6  oz. . . .  . . 

SALMONS 

Red  Alaskas,  Tall  No.  1 .  1.67%*1.70 

Flat,  No.  % .  *2.36 

Cohoes,  Tall,  No.  1 .  1.42%„. . 

Plat,  No.  1 .  1.66  . 

Flat.  No.  % .  1.17% . 

Pink.  Tall.  No.  1 .  1.07%*1.00 

Pink.  Flat.  No.  % . 80  *.76 

Sockeye  Flat,  No.  1 .  2.92% . 

Flat,  No.  % .  1.86  . 

Chums,  Tall .  1.00  *.95 

Medium,  Red,  Tall........................^......  1.22% . 

SHRIMPS 

Dry,  No.  1 . . .  1.10  *1.16 

Wet,  No.  1,  Large .  1.10  *1.20 

SARDINES  (Domestic),  per  case  S 

%  Oil,  keyless .  2.60  *2.76 

%  Oil,  keys .  2.90  *3.20 

%  Oil,  Tomato,  Carton .  *3.50 

%  Oil,  Carton .  3.25  *3.45 

%  Mustard,  keyless .  2.60  *3.20 

%  Mustard,  keyless .  2.36  . 

Californi»  Oval,  No.  1,  24*s............„  1.60  . 

TUNA  FISHS  (California),  per  case 

White,  %8  . . . .  7.80  „...._ 

White,  la _ 18.66  _ 

Blue  Fin,  %s .  4.86  ....... 

Blue  Fin,  Is . . . .  . 

Striped,  %s  .  8.66 

Striped,  %8  .  6.00  „...„ 

Striped,  Is  . 8.86  ........ 

Yellow,  %s.  Fancy_ . . .  4.66  _ 

Yellows,  %8,  Fancy. . . . . .  7.30  ........ 

Yellow,  Is  . 13.66  ....... 
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Safe  -  T  - 
Clutches 


Designed  for  Judge  Syrupers.  Proved  so 
good,  we  sell  them  separately. 

Mounted  on  a  sleeve  -  you  just  slip  them 
on  shaft.  Fasten  with  set  screws  or  pin. 
No  keys  to  cut.  Great  for  replacement  on 
“chewed  up  shafts”. 

Can  be  set  to  pull  the  load  or  slip  if  over¬ 
loaded  or  if  machine  jams. 

Discs  are  shrouded  -  moisture  don’t  affect 
them. 

Take  any  diameter  of  pulley.  Change 
quickly  from  one  pulley  to  another. 

Oil  and  grease  chambers  do  away  with 
loose  pullies  “Freezing  ” 

No  packing  to  wear  or  swell. 

Stay  in  or  out.  No  creeping.  Start  smoothly. 
Save  your  machines,  save  trouble,  save  ac¬ 
cidents  and  save  cans. 

Never-Miss  TIMERS 

.Made  for  Judge  Syrupers  and  are  positive 
at  all  speeds— high  or  low. 

Time  cans  into  any  machine:  fillers,  double 
seamers,  exhaust  boxes,  cookers,  coolers, 
labellers,  can  making  machinery  or  can  run¬ 
ways. 

Simple,  out  of  the  way  and  fool  proof. 

Tell  us  what  you  wish  “to  time”  and  we 
will  “time”  it. 

They  save  their  cost  in  cans  and  lost  time, 
especially  on  High  Speed  lines. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers. 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Cannera  Machinery  Ltd  ,  Simcoe,  Ont  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


TRIFLING  MORTGAGE 

“Pm  sorry,”  said  the  diner,  who  hoped  to  get  away 
with  it,  “but  I  havent  any  money  to  pay  for  that  meal.” 

“That’s  all  right,”  said  the  cashier.  “We’ll  write 
your  name  on  the  wall  and  you  can  pay  the  next  time 
you  come  in.” 

“Don’t  do  that.  Everybody  who  comes  in  will  see  it.” 

“Oh,  no,  they  won’t.  Your  overcoat  will  be  hanging 
over  it.” 

THE  WAY  OUT 

George  (in  lab.) — First,  I’ll  take  some  sulphuric 
acid,  and  then  I’ll  take  some  chloroform. 

Laffin — That’s  not  a  bad  idea. 

THAT  ANNOYING  COLD 

Maid :  Your  mother-in-law  was  here,  ma’am.  She 
waited  all  afternoon  for  you. 

Mistress:  Oh,  dear!  Was  she  very  much  incensed? 

Maid :  Well,  I  don’t  know,  ma’am.  On  account  of 
this  cold  in  my  head  I  couldn’t  smell  none. 

RUNNING  NECK  AND  NECK 

I  have  discovered  that  the  flu  is  both  affirmative  and 
negative.  Sometimes  the  eyes  have  it  and  sometimes 
the  nose. 

ALL  EXPLAINED 

Johnnie:  “Why  does  the  whistle  blow  for  a  fire?” 

Billy:  “It  doesn’t  blow  for  the  fire,  it  blows  for 
water.  They’ve  got  the  fire.” 

JUST  FOR  OLD  TIMES’  SAKE 

Teacher  asked  a  seven-year-old  girl  what  a  bride¬ 
groom  was. 

“Please,  teacher,”  was  the  reply,  “it’s  a  thing  they 
have  at  weddings.” 

LIVELY  SIESTA 

“Jane,”  cried  the  mistress,  reproachfully,  “you  in¬ 
formed  me  a  while  ago  that  you  were  going  to  have 
a  little  sleep.” 

“Yes,  Madam,”  replied  the  maid. 

“Then,”  pursued  her  mistress,  “what  were  you  doing 
at  the  garden  gate  when  the  soldiers  passed  by?” 

“Having  forty  winks,”  answered  the  maid,  un¬ 
abashed. 

OH,  NONE 

“Does  he  play  much  golf  a  day?” 

“Oh,  thirty-six  holes,  roughly  speaking.” 

“And  how  many  without  cursing?” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Picking. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  pan* 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCBERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill.  • 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  WU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade.  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mehy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

t 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Log.  Field.  Metal. 

Beriin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster.  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  ond  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chagpian  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mehy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
Checks,  Employers*  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers*  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS.  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Cannere. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKE3tS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous.  » 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Momu.  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Srils  Corp.,  Hoopeston,  Ill. 

Com  Mixers  and  Agitators.  See  Cora  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 
Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 

Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CRATES,  Iron  Process. 

Berlin-Chapnmn  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters.  Corn.  See  Cora  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS.  Vegetable,  Mincemeat,  Etc. 

A,  K.  Robins  A  Co.,  Inc.,  Baltimorob 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans^  Caps,  Bte.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cam.  See  Can  Makers*  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS.  PAILS,  Ete. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spragrue-Sells  Corp.,  Hoopeston.  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co..  Berlin.  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetic 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  C!o.,  New  York  City. 

Fillers  and  Cookers.  See  Cora  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers*  Mehy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
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riNISHING  MACHINES,  CaUnp,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
SpraKue-Sells  Corp.,  Hoopeston,  Ill. 


GENERAL  AGENTS  for  Machinery  Mfra. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-UNED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 


INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

■prague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

■prague-Sells  Corp.,  Hoopeston.  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


kettles.  Process, 

Ayars  Machine  Co.,  Salem,  N.  J, 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
■prague-Sells  Corp..  Hoopeston.  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore.  Md. 

R.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore^  Mo. 
■Impson  A  Doeller  Co.,  Baltimore. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


PASTE.  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 
lieonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayara  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

P.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  ^ng.  Mchy.  Corp.,  Cedarburg,  WU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDE31S. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J.  ' 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Pitteia. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimor*. 

PEELING  TABLES,  Continuoua. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS*  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimors. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co,.  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Retort  Crates.  See  Kettles,  Process. 


SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 

SCALDEXS,  Tomato,  Etc. 

Ayars  Machine  Co..  Salem.  M.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners*.  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  IlL 
SEIVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co..  Berlin,  Wis. 

E.  J.  Judge.  Alameda.  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

STENCILS,  Marking  Pots  and  Brushes.  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands.  Eltc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Tables,  Pickling.  See  Canners*  Machinery. 

TANKS.  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis.  . 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  IlL 

TANKS,  Glass  Lined,  Steel. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


TANKS,  Wooden. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 


TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cona. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS, 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus.  O. 

WAREHOUSING  AND  FINANCING. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 
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PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  and  C 


o  mm  I  SSI  on 


Gunned  G'oods  and  Gunners  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  IBARYLAIMD,  C.  S.  A. 


More  Insurance 
Stronger  Protection 
Broader  Coverage 

3r  JT  ar 

At 

LESS  COST 

Through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


CONTINUOUS 

COOKERS 


Tomatoes, 

Cherries, 

Apples, 

Kraut, 

Etc. 


For  any  size  can,  any  capacity  up  to  1 80 
cans  per  minute.  Write  for  quotation. 


CANNING^  MACmNEKY 

Single  Unit  orJ!  Complete  Canning  Ptant" 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


ZmEEIIilEE 


PRINTING 


LITHOGRAPHING 


PUMPKlN..In  CANS 

The  CALL  from  American  KitchensI 


holidays  and  Pie*time 
"  just  ahead,  CANNED 
Pumpkin  is  the  housewife’s 
choice.  It  saves  time . . .  spares 
effort  in  the  kitchen. 

CANNERS  .  . .  meet  this  quick 
demand  with  ready  CANS 
from  Baltimore,  Chicago  and 
Hamilton,  Ohio! 
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CO 
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